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Want bigger profits from leather sales? 
TANAK MRX can help you... 


It upgrades colored leathers through the use of a 
colorless tanning agent that increases the 


weight of the leather. 


It also upgrades white leathers and penetrates 
the white so thoroughly that maximum whiteness 
is retained even after severe buffing. 


AMERICAN 4 COMPANY  ‘tolearn more about the advantages of TANAK 


MRX... let our staff help you make tests. 


INDUSTRIAL CHEMICALS DIVISION 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
In Canada: North American Cyanamid Limited, Toronto and Montreal 


Manufacturers of CUTRILIN@ Bate, TANAK® Synthetic 

Tanning Materials, BETASOL® Wetting Agents, and sole 

distributors of TWECOTAN® Tanning Extracts, manufac- 
tured by Taylor White Extracting Company. 
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AVONITE SOLES 


TRADE MARK REG 


Men, women and children approve because of the saving in 
shoe bills, repair bills, and because Avonite Soles keep shoes 
looking new throughout their extra wear. They like the bonus of 
flexible comfort, waterproof foot protection and non-marking 
quality, too. 


Retailers approve because Avonite Soles are designed to wear 
for the life of the uppers, and this balanced wear eliminates returns 
... actually results in extra profit from repeat sales to satisfied 


customers. 


Mr. Manufacturer approves because extra months of wear 
make consumers brand conscious, send them back for the brand 
of shoes that introduced them to longer wearing Avonite Soles. 


Avonite is ma 


AVON SOLE COMPANY 
AVON, MASSACHUSETTS 
FOR FORTY-ONE YEARS SPECIALISTS IN FINE SOLE MATERIALS 


de in many irons, three different finishes and six colors, all with the look and feel of leather. Avonite is a 


universal soling material used on all but highly specialized types of shoes for men, women and children. It handles easily 
in any shoemaking method and requires no special equipment. Write for Avonite’s free booklet, ‘Compare the Wear”. 


not on all shoes...just the best ones 





in Your Shoes with 
THE NEW GOODYEAR WELT 
indenting Machine—Model C! 


Clean, sharp, uniformly placed indentions on the welt will do for the shoe what 

the frame does for a picture — set it off to best advantage. When you modernize 

your indenting equipment with a Goodyear Welt Indenting Machine — Model 

C, you get a machine that has all these improvements over the machine you are 

now using. 

@ Improved simultaneous pressure and feed result in improved quality. 

@ Clearer, deeper indentations — elimination of forcing by operator gives uni- 
form spacing and depth. 

@ Welt and inseam straining minimized. 

@ Improved wheel guard gives clearer view of work — permits wheeling closer 
to upper. 

@ Damage to upper minimized — wheel stationary until work positioned and 
pedal depressed. 

@ Less operator fatigue because (1) heavier work table absorbs vibrations (2) 
less foot pressure required (3) angular mounting of shoe-contacting parts 
assures easier feeding. 

@ Heel seats can be wheeled without change of fittings. 

@ Wear greatly reduced — automatic splash oiling results in smoother operation 
— lower maintenance costs. 

For better results and low maintenance, the Goodyear Welt Indenting Machine 

— Model C deserves a prominent place on your equipment replacement list. Get 

complete details from your United representative. 


United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS 
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LETTERS TO \ 


This column invites the opinions 
of all L&S readers. 





Land Of Opportunity 
Sirs: 

I see in your issue of October 6, 
page 18, that 77 employes of “house- 
to-house” shoe firms were paid $168,- 
000,000 in wages. That’s $2,- 
181,818.18 for each man. Also, that 
145 employes of mail order firms were 
paid $290,000,000. That’s $2,000,000 
for each man. 

When I was in the old country I 
learned from everyone that America 
was the land of opportunity. But, by 
God, I never realized it was that good! 


Can you tell me where I can get one. 


of those jobs? 
John Walsh 


| Chicago, Illinois 


We'd like to find one ourselves. Our 
Washington correspondent says he 
_went a little zero happy, added three 
too many in each instance. Correct 
pay for each man figures at $2,000 
| but this doesn’t prove there aren’t any 
millionaires in the “house-to-house” 
business. At any rate, we here will 
try to figure in terms of millions 
' rather than billions in the future— 
and watch our zeros. 


Editor 
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For many years, E. F. Drew & Co., Inc. has 


supplied the leather industry with excellent DREW PROD UCTS 


leather oils and related products. 


SULFATED OILS « cop oils « SPERM OILS » NEATSFOOT 
OILS © SPLIT OILS © VEGETABLE OILS « CASTOR OILS 
Continuous, never-ending research .. . SUEDE OILS 


product testing under actual plant con- 
ditions . . . extensive production facil- 
ities .. . strict quality control... years 
of extensive experience in working hand- 


RAW OILS . REFINED VEGETABLE OILS « TANKED COD 
OIL ¢ LUXOLENE AND OTHER SYNTHETIC ESTERS 


SPECIALTIES . aLum STABLE OILS ¢ DEGREASING AGENTS 
to-hand with the leather industry . . . SYNTHETIC DETERGENTS © SYNTHETIC ESTERS 

: NEOPALS . WATER-SOLUBLE, NON-IONIC FATLIQUORS 

. . . these are the guarantees behind every : we 
Drew product—your assurance of quality in 
products, service, research! 


STUFFING OILS AND COMPOUNDS 








Just Call or Write 


LEATHER OILS DIVISION 


E.F. DREW & CO., INC. 
BOONTON, N. J. 
NEW YORK CHICAGO PHILADELPHIA 
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BLAME THE Doctor, Nor THE PATIENT 


Sluggish sales not due to consumer apathy but industry anemia 


HE year 1951 will go down as one 

of most painful the shoe industry 
has experienced in nearly two decades. 
If the estimates prove correct, by 
year’s end we will have produced 
467,000,000 pairs, including more 
than 20,000,000 pairs for the armed 
forces. This total is about 25,000!- 
000 below 1950. If we exclude the 
shoes for the armed forces, it is 
about 40,000,000 below 1950's total. 

It is simple enough to argue that 
1951 should not be compared with 
“abnormal” 1950 when the Korean 
war inspired the buying rush. But 
if we compare 1951 with 1949, anid 
exclude this year’s military shoe out- 
put of over 20,000,000 pairs, we 
will still be 10,000,000 pairs below 
1949, 

But the most graphic standard of 
all is per capita consumption on the 
basis of production. In 1949, per 

apita consumption was 3.13 pairs. 
In 1950, it was 3.09 pairs. In 1951 
Vit will be about 2.94 pairs—the 
owest per capita consumption level 
since 1934. (Note: in every year 
from 1935 to 1950, per capita con- 
umption has been over three pairs.) 

Now, why should 153,000,000 

mericans, in a year of unprece- 

ented prosperity and national in- 
come, suddenly buy 40,000,000 fewer 
airs of shoes? Why should they 
bruptly break the “traditional” 
hree-pairs-per-capita consumption 
attern? Had 150,000,000 Ameri- 
an civilians (excluding 3,000,000 
Americans in the armed forces) pur- 
chased a “normal” average of 3.15 
pairs per capita, we would have made 
473,000,000 pairs instead of 447,- 
000,000 for 1951. Add the 20,000,- 
000 pairs of military shoes and out- 
put would have—and should have— 
hit 493,000,000 pairs. 

What washed out shoe sales? 
We’ve listened to all the reasons and 
arguments—the over-production and 
under-buying, price resistance and 
consumer glut, etc. They give solace 
to those who want solace only. But 
they still don’t answer the basic ques- 
tion. 

This whole crazy situation just 
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Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, Se each; 
1000-3000, 2%c each; 5000 or over, 
1%c each. 





doesn’t make sense. We have nearly 
63,000,000 employed at record-high 
wages; bank savings at the highest 
level since 1945. All of this adds up 
to a consumer purchasing power 
potential bursting at the seams. Yet, 
against this the shoe industry has 
been unable to sell even its normal 


_. quota of shoes in 1951. 


The shoe industry, looking for a 
comforting answer, claims that the 
consumer is sick. It has avoided 
the real truth: the industry is sick. 
This reversal of the facts has been 
one of the sorriest shortcomings ex- 
pressed by the shoe industry—as well 
as by all industries who’ve been hit 
by the sales collapse in the latter 
half of 1951. The patient instead of 
the doctor has been blamed for the 
failure of the operation. 


Answers Are There 


Here’s an excellent illustration. 
Recenily, a Salt Lake City newspaper, 
concerned about the sales slump, 
reasoned that while local business 
was doing all the normal things in a 
normal way to attract sales, nothing 
was happening. Where consumers 
bought before in response to these 
buying incentives, they weren’t buy- 
ing now. Why? 

The newspaper hired a_ business 
survey group to go directly to the 
consumers for the answers. The 
survey team found that there was a 
demand for more than 11,000 TV 
sets, 5,200 kitchen ranges, 4,100 re- 
frigerators, 6,300 washing machines, 
5,400 cloths driers, 4,500 vacuum 
cleaners, 7,400 home freezers, etc. 
If this demand materialized, it meant 
a bonanza for local merchants. 

Then the survey team found a 
second significant group of answers. 
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Its test shoppers found that actual 
selling effort in the stores was dis- 
gracefully apathetic and poor. The 
salesmen and the stores, at a time 
when they desperately needed busi- 
ness, were making no added effort to 
sell, to render additional services, 
to do that “something extra” to build 
sales. As a result, the local con- 
sumer demand for these home ap- 
pliances—backed wholesomely by the 
willingness and ability to pay— 
nevertheless materialized. 


The same sickness is very likely 
within the core of shoe business. 
We've tried giving then lower prices 
and more styles; we’ve hit hard with 
advertising and promotion. But de- 
spite all the “incentives” the con- 
sumers haven’t responded. Well, it’s 
one thing to bring them into a store, 
but it’s something else again to send 
them out with a package under their 
arm. Is it here where shoe business 
has bogged down? And if it’s prob- 
able, then why hasn’t the industry 
probed into it—and applied strong 
remedies where needed? 


The answer to anemic shoe pro- 
duction and the shoe manufacturers’ 
current famine isn’t the over-touted 
“heavy retail inventories.” It goes 
deeper, to the consumer. Something 
cries for an answer: Consumer pur- 
chasing power is high, and there’s 
a need and desire for shoes. Against 
this dammed-up power, why haven't 
we sold shoes? The finger we’ve been 
pointing at the consumer and “heavy 
inventories” ought to be pointed at 
our own sales apathy. 

Here’s Vannevar Bush speaking: 
“There is no such thing as absolute 
security. In this uncertain and com- 
plex world there is no workable se- 
curity without the willingness and 
courage to take risks. We can pro- 
tect ourselves only if our people— 
our greatest resource—maintain and 
develop their imagination and initia- 
tive and are willing and able to take 
chances—often great chances.” 


That has significant application to 
the shoe industry—and to the 
vigorous selling effort needed today. 
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CALCO Dyes for Garment 


and Glove Grain Leathers 


Grain leather jackets and gloves, whether for military 

or civilian use, should maintain high standards. The 
selection of the proper dyes should be made to provide: 
1. Good fastness to light 
2. Non-bleeding in water and the finish 

3. Full, even shades on the grain 

4. Uniform penetration 
A group of Calco dyes which fully meet these require- 
ments to produce the required browns on calf, kid and 


goat skins is: 


CALCOFAST* BROWN FN 
CALCOFAST BROWN MF 
CALCOFAST OLIVE BROWN G 
CALCOFAST GRAY G 
CALCOCHROME* RED 650 


With this particular group of dyes you may feel assured 
that you are using dyes that will meet these needs. 
Your Calco representative is a trained and experienced 

leather colorist. He will be happy to demonstrate, in 
your own plant, the superior properties of these and 


other dyes in the complete Calco line—to your profit. 


*Trade-mark 
a CO (R) 


ad COMPANY ~™ 


CALCO CHEMICAL DIVISION 
DYESTUFF DEPARTMENT j l 
hee gene 


BOUND BROOK, NEW JERSEY | : 


New York * Chicago * Boston © Philadelphia * Charlotte * Providence 


AMERICAN 


Leather articles courtesy of Rogers Peet Company 
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Stylescope 


Bi-Tones..... 














Designs by Harry Berk (Ben-Berk Fashion Creators), N. Y. 


ver since the August Leather Show in New York, women’s shoe manufacturers 

have been talking about how “big” duel or two tones will be. Out of the 
show came the conviction that two tones of one color family, when used in com- 
binations of the same or two different fabrics, will gain widespread consumer 
acceptance. Reasoning behind this is that the growing tendency among con- 
sumers is to correlate shoes to costumes in both colors and materials. 

Harry Berk here presents six ideas on this theme, in casuals as well as dress 
types. 
: One, casual pump with double envelope vamp in suede with darker tone kid; 

features sling back, low wedge and smart button treatment. Two, a bi-tone flattie 
tie with fringe trim motif. Three, a three-quarter vamp pump, flat heel, with sim- 
ulated side tie lacing. Four, tone-on-tone suede in a high heel pump with scalloped 
motif and porthole perforations. Five, square throat pump with cluster of tear- 
drop cutouts topped by four buttons at throat line; kid vamp with lighter tone 
suede to match. Six, a bi-tone asymmetric vamp, bracelet pump. 
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They just can’t take it? 


Genulee reptiles are usually barke 


tanacd and are quickly and permac 


mently discolored by steam. 


De not attempt te steam-selien 
thermoplastic bex tees in repe 
tile appers. Get your Beckwith 
agent’s recommendation in 
advance of cutting uppers. 
Depending upen which prac- 
thee your ceaditions best favor, 
he can elther supply you with 
@ry heaters or arrange for your 
‘Gauperery use of canned pre- 
pared solvent box toes which 
require no solvent wete 


ting at pulling-ever, 
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What will be 


Spring’s most talked about 


shoe 


| Forecast: the dressier spectator with patent trim! 
Nothing is smarter than the gleam of patent against linen, silk, 
satin, taffeta; and the leathers. Brown, navy, black, 


pewter grey, and lustre patent trims are of first importance. 


oe Practical ddvantages of patent as a trim: use with @ 


“dyeable” linen, shantung, and silk. Unlike any other 


leather, it is unaffected by spilled over dye. 


Bi It ends cleaning problems. A patent trim cleans with a 


whisk of a damp cloth leaving the light portion of a spectator unblemished. 


gz Patent leather heels and tips guard the “wear points”, 


make light fabric or leather spectators far more practical. 








COLONIAL TANNING COMPANY, INC. ; } BOSTON 11, MASSACHUSETTS 
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Left: Note the inaccuracy and lack of uniformity in the stitching of this 
row of cut-outs. Such irregularity is common with the manual guidance method. 
The stitching does not consistently follow the contour of the cut-out. Note that 
the stitching does not form a point at the apex of the cut-out, as it should. 
Right: stitching with mechanical guide device assures consistent accuracy 
and neatness of work, as indicated with the righthand row of cut-outs. 


IMPROVING Your Cut-Out STITCHING 


The problem is not the operation itself but the mental approach 


ut-out stitching can be one of the 
most tedious and bottleneck oper- 
ations in the entire shoe assembly 
process. Actually, this operation is 
of no importance to the assembly, 
durability or construction of the 


shoe. It simply emphasizes the style . 


and promotional value of the shoe. 
But to create a maximum style- 
appeal value, as well as the appeal 
of quality appearance, cut-out stitch- 
ing should have a consistent excel- 
lence. 

There can be no compromise to 
the cut-out stitching operation. Either 
the cut-outs are stitched well, giving 
a highgrade appearance to the shoes; 
or they are stitched poorly, reducing 
the quality and style appearance of 
the shoe. 

In many plants throughout “the 
country, unfortunately, this opera- 
tion is being performed poorly. This 
situation can’t be rectified until the 
manufacturer recognizes that the day 
of the “artist” in shoemaking is 


(Continued on Page 31) 
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By Samuel Seserman 


Fitting Room Engineer 
Ajax Machine Co. 





Samuel Seserman has spent the 
last 35 years in the shoe industry. 
He was virtually weaned on foot- 
wear, his father owning and oper- 
ating a factory. Sam came up 
from the bench, became a fore- 
man, then machinist. From the be- 
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ginning his chief fascination was 
the fitting room. His alert me- 
chanical eye saw many possibili- 
ties for improvements here—above 
all the need for mechanization and 
scientific method. With this belief 
gnawing in his mind it was in- 
evitable that he study engineer- 
ing, which he did. 

Combining his knowledge of | 
shoes and engineering, he has de- 
voted himself primarily to fitting 
room problems. Over the years 
he has surveyed scores of shoe 
factories throughout the country, 
serving as engineering consultant 
in fitting room problems. He has 
numerous inventions, applicable 
to the fitting room, to his credit. 
In 1946 he formed the Ajax Ma- 
chine Co., an engineering con- 
sulting firm: serving the shoe in- 
dustry. 
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With the 
NEW URAC CEMENT SOLE ATTACHING 
MACHINE—MODEL € 


A versatile, hydraulic machine that offers for the first time 
on a two-station press these three features — 


&® Balanced Pressure 


Toe pads and heel blocks have equalizing means, pro- 
viding automatic adjustment for all heel heights to give 
correct distribution of pressure on the shoe bottom. 

A slight turn of a handwheel adjusts for changes in shoe 
sizes. 


@ New Improved Pad Box 

This latest type of pad box takes a wider range of sizes, 
adjusts to more heel heights and gives improved bottom 
character. 


Overhead mec shin 
accommodates all heel heights 
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‘® Positive Time-Pressure Control 


An adjustable device automatically controls the time 

under hydraulic pressure, assuring a uniform bonding 

period for each shoe and permitting both stations to be 

Pad boxes can be angled under pressure at the same time. The individual opera- 
to aid operator tion of each station permits an overlapping cycle. 


en en ee ce 


While designed primarily for “flat” work, this machine 
can be used effectively in many cases on shoes carrying 
conventional Cuban and Louis heels. 


Its simple, rugged construction and easy operation make 
it right for volume production. 


The hydraulic system keeps most moving parts bathed 
Timing device controls time in oil. This and all mechanical features are designed to 
under pressuse provide maximum production with minimum main- 
tenance expense. 
For complete details call the nearest United branch office. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
October 27, 195! LEATHER and SHOES 





NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


CHEAPER WAX 


A new domestic wax, which the 
manufacturer claims excellent for 
leather finishings and dressings, has 
been introduced as a replacement for 
imported Carnauba wax. The new 
wax, called Concord Wax No. 407! 
sells for about 47 cents a pound as 
compared with approximately $1.25 
for Carnauba and 79 cents for 
Candelilla. _ 

Melting point of the new wax is 
86 degrees C., about five degrees 
higher than that of imported Cart 
nauba. The manufacturer states that 
Concord Wax has a guaranteed uni- 
formity, is not subject to wide price 
fluctuations as in imported waxes, is 
versatile and can be _ emulsified 
Feasily. The emulsion is translucent, 
light in color, stable, will not break 
down upon freezing, has excellent 
gloss and superior wearing qualities. 

Source: Concord Chemical Co., 
Moorestown, New Jersey. 


TRIMMING SCISSORS 


A 50% reduction in trimming time 
is obtained with a new heavy duty 
lectric scissors, the Sciss-O-Matic, 
according to the manufacturer. 


Designed for efficient and time- 
saving trimming operations, it is 
planned and constructed with the 
problem of operator fatigue in mind. 
Sturdy rubber handles offer the oper- 
ator a comfortable grip and permit 
her to guide the cutter with éase. The 
rubber grip handle also aids in help- 


14 


ing the operator cut a smooth straight 
edge in contrast to the ragged edge 
left by ordinary scissors. The Sciss- 
O-Matic is safe and easy to operate. 
Another interesting feature of Sciss- 
O-Matic is the Micro Switch which 
cuts off power automatically when 
scissors is hung, eliminating trouble- 
some buttons, switches and toggles. 
Source: Ginsberg Machine Co., 
Inc.; 224 Fifth Ave., New York, N. Y. 


FAT-LIQUORING 
Among the many difficulties en- 
countered in fat-liquoring are the 
tendency of the fat-liquoring emul- 
sions to break or separate; the neces- 
sity of employing additives in many 


“cases to insure an adequate absorp- 


tion of oil by the skins; and, in case 
of fat-liquoring of white leather, the 
yellowing of the resulting leather im- 
mediately after the leather has been 
fat-liquored or upon ageing. Alum- 
tanned leather has proved to be espe- 
cially difficult to fat-liquor because 
very few fat-liquoring emulsions are 
stable in the presence of alum and 
sodium chloride. In addition, some 
fat-liquoring agents will not exhaust 
or discharge themselves completely 
onto the skins. 

This new process deals with a 
novel composition of matter which 
comprises a sulfated alcohol of the 
group consisting of sulfated unsatur- 
ated fatty alcohols and sulfated blown 
unsaturated fatty alcohols, a sulfated 
monoamide prepared by sulphating 
an amide obtained by reacting an 
alkylomonoadime with fatty acid, 
water and an oleaginous softening 
material. This composition not only 
provides stable fat-liquor emulsions, 
but also provides highly improved 
agents for fat-liquoring the skins. 

Source: Nopco Chemical Co., Har- 
rison, N. J.; Patent No. 2,555,684. 


IMPROVED LEATHER DYEING 
This process deals with azo dye- 
stuffs of the safranine series and their 
application for the dyeing of leather. 
In dyeing leather, particularly 
chrome-tanned leather, dyestuffs 
yielding brilliant shades having satis- 
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factory fastness are often defective 
in other respects. For example, lack- 
ing adequate water solubility, fail- 
ing to yield even dyeings, or espe- 
cially failing to penetrate the leather 
sufficiently. When insufficient pene- 
tration occurs, articles made from 
dyed leather are unduly susceptible 
to marring by wear or scuffing. Only 
in exceptional cases, were dyestuffs 
found heretofore which possessed all 
of the desired qualities for leather 
dyeing. 

This invention covers dyestuffs for 
leather that have outstanding pene- 
trating power and good solubility in 
water and yield dense, brilliant and 
even colorations. 

Source: General Aniline & Film 
Corporation, New York, N. Y.; 
Patent No. 2,554,443. 


SHOE ADVERTISING 
ATTACHMENT 


A novel method of advertising at 
night is the feature of this idea. 
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A mounting or support plate, 
equipped with two. light bulbs and 
necessary wiring and made to fit on 
the outside collar of an oxford shoe. 

The product to be advertised is 
indicated on a cover which is suit- 
ably attached to the plate. A switch 
controls the light, and electricity is 
furnished by dry cells, carried by 
the person wearing the shoes. 

Source: Samuel J. Knode, South 
Bend, Ind.; Pat. No. 2,557,663. 
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Hide market appears to have hit expected 
price decline. For weeks, even at height of recent mar- 
ket recovery, veteran trade observers have predicted bullish 
trend could not hold. L&S has analyzed market forces from 
week to week, showed that hide market rise was predicated 
on false foundation of inflationary buying by a few tanners 
and shoe manufacturers. Now the question arises: will the 
deflation stick. Everything indicates it will. 


Some observers more concerned over how 
far prices will fall rather than chance market will make 
quick recovery. More than a few tanners heard to predict 
light native cows will drop as low as 25%. Rest of market 


would naturally take comparative plunge. Packers would 
be hurt, they say, but rest of industry would benefit through 
lower leather and shoe prices at a time when synthetics are 
making deep inroads competitively on markets belonging 
historically to leather. All this is opinion but reflects feel- 
ing of good part of industry. 


Startling facts of how much ground leather 
has lost to synthetics in past decade laid bare in Oct. 
22 issue of Wal? Street Journal, which has industry buzzing 
over “expose.” Article not only shows how synthetics have 
struck at sole leather industry but mentions fact that Good- 
year is planning debut this month of all-Neolite men’s shoe 
—something L&S told about months back. Derails still 
secret but shoe is supposed to contain built-in ventilating sys- 
tem for “breathing.” 


e e 

Optimistic feeling prevails among majority 
of shoe manufacturers as they approach what should 
be big Spring sales season. Pre-Shoe Fair sentiment 
was that inventories in hands of retailers and wholesalers 
approaching normalcy again, must soon be replenished. 
More important, consumer closet inventories are dwindling 
after being overloaded during post-Korean scare buying 
period. 


Manufacturers still uncertain on pricing 
situation, still offering firm prices in attempt to stabilize 
situation. Weakening hide market can knock this figuring 
into cocked hat, possibly lead buyers, large and small, to hold 
off orders until market hits new level. Unfortunate occur- 
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rence during many recent shoe shows has been impish tend- 
ency of hide market to change overnight immediately before 
show, cause buyers to hold off buying. 


This was definitely not the reason for slow 
sales at Boston showing last week. This is ordinarily © 
a non-buying show where wholesalers, department stores 
and chains get together with regular suppliers to talk over 
prospects. Unlike last Fall's showing, when manufacturers 
and customers were predicting the worst, Spring business 
is expected to take healthy turn. Manufacturers reported ~ 
good volume of fill-ins and .reorders, looked for good pick-up 
in Spring sales. 

e e 

Census Bureau reports important change in 
method of analyzing latest retail sales trends. In 
past, Bureau has issued one-page summary of changes for | 
nation as a whole, then followed up with individual cities 
and areas. All this is now consolidated into one report, 
providing easy comparison of sales in any given area with © 
national picture. 


First new-type report for Aug. shows retail © 
sales over nation off 10% from year ago but up 13% from ~ 
July 1951. Large independent shoe retailers listed sales © 
down 4% from last Aug. but up 3% over July. Sales data — 
for individual cities no longer included. Instead, Bureau 
will list shoe sales by area, counties, etc. Also discontinued, © 
for some reason, are data on sales for year to date as com- — 
pared with same period in preceding year. Thus, new re- 
port is less comprehensive in some instances. 

e e@ 


Leather and shoe executives should send for 
copy of Commerce Department guidebook, just issued, on 
“Selling the United States Market.” Booklet designed to 
help manufacturers, both American and foreign, to sell their 
products to domestic market. It tells how to get informa- 
tion on markets, distribution facilities available, how to 
select method of distribution best suited to product, how to 
develop good product and a package that will sell. Included 
are 15 case studies, 16 maps, charts and illustrations dealing 
with scope and geographic location of U. S. market, and 
29 tables of marketing data. Guide may be purchased 
through Commerce Department's field offices or from Goy- 
ernment Printing Office at $1 per copy. 
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CIVILIAN SHOE OUTPUT HIT HARD 





ALL TYPES SEEN 
DOWN 16% IN OCTOBER 


1951 Total May Not Pass 
467.5 Million 


Shoe production during Oct. will 
approximate some 37 million pairs 
at best or a decline of 16.1 percent 
from the 44,083,000 pairs produced 
in Oct. a year ago, the Tanners’ 
Council estimates. 

With Sept. production figures re- 
vised downward to 36,500,000 pairs 
or 16.9 percent below the 43,928,- 
000 pairs made in Sept. 1950, the 
Council foresees a combined Sept.- 
Oct. output of 73,500,000 pairs, 
lowest output for the two-month 
» period since prior to World War II. 

Output for the first nine months of 
1951 totaled 356,459,000 pairs, a de- 
cline of 4.3 percent from the 372,- 
634,000 pairs made in the 1950 
period. Men’s shoes—up 8.7 percent 
7 —-were the only category to show ‘a 
gain in the period. 


Estimate Given 


For the first 10 months of 195, 
production is estimated at 393,449,- 
000 pairs, a decline of 5.6 percent 
from the like 1950 period when pro- 
duction, with a small military pair- 
Jage, amounted to 416,717,000 pairs. 
Military pairage to date this year has 
been substantial, covering partially 
the serious decline in civilian pairage. 

Despite this, total output for the 
12 months of 1951 will be fortunate 
to exceed 467.5 million pairs as com- 
pared to 1950 production of 491 mil- 
lion pairs. In order to reach the 467.5 
million pair, combined Nov.-Dec. 
}production must reach 74 million 
pairs or the total produced during 
these months last year. 

Allowing for some 20 million pairs 
of military footwear certain to be 
made this year, it is difficult to see 
how civilian shoe figures will exceed 
some 447 million pairs, well below 
comparative post-war production 
totals. 
For example, in 1947, the first 
post-war year in which military foot- 
wear did not figure prominently, 
total production amounted to 468,- 
069,000 pairs. In 1948, this figure 
dropped to 462,320,000 pairs and 
fell further to 458,500,000 pairs in 
1949, These figures were based on 
production from additional factories 
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which the Commerce Department 
first included in 1950 when output 
reached some 491,000,000 pairs. 

The Council adds that the rate of 
decline in shoe production “would 
seem to be greater than the decline 
in retail sales” reported to date. 
Following is a comparison of esti- 
mated Sept. 1951 output by types as 
compared with actual figures for 
Sept. 1950. 





Comparative Output 





Est. 

Sept. Sept. % 

1951 1950 Change 
Men’s shoes 8,400 9,155 — 8.2 
Youths’, boys’ shoes 1,200 1,689 —29.0 
Women’s shoes ........16,000 18,810 —14.9 
Misses’, children’s 4,807 —23.0 
Infants’, babies’ . 2,894 —24.0 
All other 

(slippers, etc.) 
Total . 


ST. LOUIS FIRMS MERGE 
Merger of Boyd-Welsh, Inc., and 
Rice-O’Neill Shoe Co., prominent St. 
Louis manufacturers of women’s 


. 3,700 
. 2,200 


. 5,000 6,573 —23.9 
36,500 43,928 —16.9 





..shoes, through an exchange of stock, 


has been announced by John C. 
Boyd and James G. Jones, Jr., re- 
spective presidents of the two firms. 

The two firms will consolidate 
production at the Washington Ave. 
plant of Rice-O’Neill but will main- 
tain separate styling and sales divi- 
sions as well as the Peacock and 
Rice O’Neill brand names. 

Undecided as yet are the name of 
the consolidated firms and disposi- 
tion of the St. Louis plant of Boyd- 
Welsh. A special meeting of stock- 
holders will be held shortly to deter- 
mine action. 

Spokesmen said Rice-O’Neill stock- 
holders would receive approximately 
two-thirds interest in the new firm 
with the remaining one-third going 
to Boyd-Welsh stockholders. 

The firms, producing high grade 
women’s shoes in similar price lines, 
have a combined capacity of 4,000 
pairs daily. Boyd-Welsh capacity has 
been 2,500 pairs of Sbicca process 
shoes retailing from $15.95 to $19.95 
while Rice-O’Neill has capacity of 
1,500 pairs daily Compo process 
shoes retailing at $14.95 to $18.95. 

Stock of Paul Roberts, executive 
vice-president and general manager 
of Rice-O’Neill, Frank S. Rice, chair- 
man of the board, and Melvin Dubin- 
sky has been sold, it is reported. 
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LEFTEST UNIONS 
LAUNCH WAGE DRIVE 


Leather Workers Urge Wage 
Freeze Break 


Leaders of eight Left-Wing unions 
expelled from the CIO for following 
Communist Party lines met recently 
in New. York to launch a “national 
campaign to break the wage freeze.” 


Among union heads at the meet- 
ing, presided over by Harry Bridges, 
president of the International Long- 
shoremen’s and Warehousemen’s 
Union, was Ben Gold, president of 
International Fur and Leather Work- 
ers Union. Gold, an admitted Red 
for many years, recently resigned 
from the Communist Party so he 
could sign anti-Communist affidavits 
required under the Taft-Hartley law. 


Union spokesmen declined to com- 
ment on rumors that they would 
form a third labor party to rival both 
the CIO and AFL. They did state 
after the closed meeting that they 
would “continue to meet periodically 
to discuss and act on similar prob- 
lems.” 


Unions represented in the meeting 
claim a total membership of 500,000 
workers in different industries.| No 
further information was released con- 
cerning the so-called drive to “break” 
the national wage freeze. 


Statements were handed to the 
press by Bridges who was recently 
sentenced to five years in prison after 
being convicted of lying when he de- 
nied he was a Communist in order 
to obtain U. S. citizenship papers. 
He is currently free on bail pending 


an appeal. 


St. Louis Output Off 4% 
For 7 Months 


Shoe production in the Eighth Fed- 
eral Reserve District for the first 
seven months 1951 totaled 51,510,000 
pairs, a decline of four percent from 
the 53,719,000 pairs produced in the 
comparable 1950 period, according 
to the Federal Reserve Bank of St. 


Louis. 


Output for July amounted to 
5,574,000 pairs, fully 27 percent be- 
low July 1950 output of 7,655,000 
pairs. July output was also 20 per- 
cent below June 1951 production of 
6,928,000 pairs. 
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SEES FIRMER TONE 
AHEAD IN SHOE PRICES 


Sheppard Cites Higher Hide 
Prices As Basis 


The shoe industry is developing a 
more stable tone at the manufactur- 
ing level following the recent firm- 
ness in hide and skin prices, Law- 
rence B. Sheppard, president of the 
National Shoe Institute, reported this 
week. 

Pointing out that the majority of 
tanners are using the last in-first 
out LIFO method of inventory con- 
trol, Sheppard said that rawstock 
purchases at the current market, re- 
cently averaging three cents more 
than a month ago, would inevitably 
result in higher leather costs. These, 
in turn, would firm shoe manufac- 
turers’ factory prices. 

Although there is still some soft- 
ness in shoe prices at the retail level, 
these are mostly for purposes of 
clearing inventory, Sheppard added. 
Manufacturers who have their own 
retail outlets report their own store 
sales holding up substantially better 
than sales to other stores. 

Reports indicate that sales in 
manufacturer-owned stores are run- 
ning only slightly below last year’s 
level while sales to others are down 
sharply. The difference is accounted 
for by inventory reduction. 

Retail stocks, which hit a peak last 
Jan. and Feb., have been gradually 
whittled down and are currently felt 
to be about the lowest this year, Shep- 
pard said. It is still too early to say 
whether the market has turned but 
the industry appears to be entering a 
more stable price period. 


OIT Sets 4th Quarter Hide 
Export Quotas 

The office of International Trade, 
Commerce Department, has an- 
nounced export quotas for the fourth 
quarter 1951 of 30,000 wet cattle 
hides and buffalo hides and 50,000 
wet and dry calf and kip skins. 

A quota for exports of cattle hide 
parts, equal to 15,000 complete 
hides, has also been established for 
the quarter, OIT officials said. 

The new quota for wet cattle and 
buffalo hides, exceeding the third 
quarter quota by 10,000 hides, re- 
flects improved U. S. supplies. No 
change has been made in dry calf 
and kip skin quotas from the pre- 
ceding quarter. 

OIT will continue to license dry 
cattle hides on an “open-end” basis. 
This means no formal quantitative 
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quota is established but exports are 
controlled to protect national secur- 
ity and domestic supplies. Imported 
dry calf and kip skins in bonded 
warehouses, for which no consump- 
tion entry has been made, are also 
free from quantitative limitations. 


Lawrence L. Jones To Head 
Tanners’ Council 


Lawrence L. Jones was named this 
week to serve as president of the 
Tanners’ Council for 1952. He is 
president of the Willard-Helburn Co. 
The new president was presented with 
a scroll by the sheepskin tanners for 
appreciation of his services to the 
shoe and leather industry during 
World War II. 

A. E. Gebhardt, president of A. L. 
Gebhardt Co., has been named 
treasurer of the Council for 1952. 

Named as TC directors are the 
following: Fred Becker, Ohio Lea. 
Co.; Julian Hatton, Eagle-Ottawa Co.; 
Ralph Horween, Horween Lea. Co.; 
Harry Niblock, Armour Lea. Co.; 
H. H. Sawyer, Sawyer Tanning Co.; 
Russeli Meyers, Drueding Co. and 
Harry Remis, Acme Lea. Co. 


Leather Profits Fall In 2nd 
Quarter 

Profits in the leather industry for 
the second quarter of 1951 were off 
17 percent before taxes and 30 per- 
cent after taxes, the Federal Trade 
Commission reveals in a joint study 
of corporation profits with the Se- 
curities and Exchange Commission. 

Profits were $42,000,000 in the 
first 1951 quarter and $35,000,000 
in the second, before taxes, and were 
$20,000,000 and $14,000,000 respec- 
tively after taxes. 

The leather manufacturing indus- 
try took the worst beating of any on 
profits after taxes. Some others to 
show decreases were: electrical ma- 
chinery, off 23%; chemicals, off 
19%; rubber and fabricated ‘metals, 
each off 14%. 


AUGUST SHOE SALES OFF 

August sales of independent shoe 
stores in the nation gained three per- 
cent over July, but lagged four per- 
cent behind Aug. 1950, the Census 
Bureau reports. This was a better 


showing than the national average § 
for all retail stores, which were off ~ 


10 percent from Aug. 1950. 





TOPS IN TANNING 





MACHINERY SALES 











George Fromer (left) of George Fromer Co., Inc., Peabody, Mass., supplier of 
tanning machinery and equipment, presents top world sales award to Cuban 
representative J. Lamas Bestard on behalf of Wolff International, Inc., Mil- 
waukee, Wis. Fromer made a special stopover in Havana to award Bestard 
an engraved gold plaque in recognition of his leading all world markets in 
total sales of tanning machinery, equipment, oils, chemicals and supplies. A 
veteran salesman of over 35 years experience in the leather trade, he has held 
one of the three top positions in each of the past several years. 
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NEW MARHEN METHOD 
CONTROLS VAT DYEING 


An important new method which 
makes possible continuous scientific 
control of the application of high 
quality vat dyes has been announced 
by J. Robert Bonnar, technical 
director for General Dyestuffs Corp., 
New York City. 

The vat dye method, known as the 
Marhen process, provides an elec- 
tronic control for the reduction of 
potentials which govern the dyeing 
efficiency of the vat dyebath. De E. 
Marhon and J. H. Hennessey of the 
firm’s research staff are inventors of 
the process. 

Described by Bonnar as “one of 
the greatest steps forward in this 
phase of the dye industry since In- 
dathrene Blue was first synthesized 
in 1901,” the method will be made 
available free to customers of Ameri- 
can Dyestuff Corp. It offers uni- 
_ formity and constant shade in high 
quality dyeing, elimination of doubt 
on end results, savings in chemicals, 
» a better dye job in less time, dyeings 
of difficult construction and other 
benefits. 

Until now, according to Bonnar, 
dyeing with vat dyestuffs has been 
classified as an art because the dyer, 
without exact knowledge of the con- 


dition of his dye bath, has had to_ 


depend upon experience and know- 
how. 

Previous methods measured the 
amount of chemicals in a bath but 
did not measure the reduction po- 
tential. With the Marhen process 
precise formulas are now available 
and continuous control of the dye 
bath is possible. The dyer can readily 
measure and control the ability of a 
particular bath to do a specific job. 

Excessive amounts of caustic soda 
or sodium hydrosulfite, used to re- 
duce vat dyes, can be avoided with 
consequent important savings. 


Shoe Service Contest 
Names 35 Winners 

Highest standards of workman- 
ship, shop appearance, merchandis- 
ing and management yet seen in the 
American shoe service industry 
marked entries received in the 1951 
Shoe Service Magazine National Sil- 
ver Cup Competition recently con- 
cluded, according to contest officials. 

Awards to 35 outstanding shops in 
all sections of the country will be 
announced in the magazine’s forth- 
coming Nov. issue. 

The 1951 National Silver Cup has 
been awarded to Victor J. Zuclich of 


Vic’s Shoe Service, New Kensing- 
ton, Pa. Zuclich received the highest 
score in the national competition. A 
total of five Silver Cups, 25 Blue Rib- 
bons and five Special Workmanship 
Ribbons have been awarded. 


St. Louis "210" To Meet 
November 15 


The St. Louis area of The 210 
Associates, Inc., national philan- 
thropic foundation of the leather, 
shoe and allied trades, will hold its 
first membership meeting Nov. 15 
in the Crystal Room of the Hotel 
Jefferson, St. Louis. 


More than 150 members in the 
area together with invited guests are 
expected to attend the initial “‘kick- 
off meeting which is the second of 
a series of “210” regional meetings to 
be held in leading shoe centers. First 
meeting was held Aug. 9 in New 
York by the New York-New Jersey 
group. 

Toastmaster of the St. Louis meet- 
ing will be Gene Frenzel of Berland 
Shoe Stores, St. Louis regional chair- 
man. Featured speakers will be 
a prominent St. Louis banker who 
will talk on the general economic 
picture in the shoe industry. 


NATIONAL MAGAZINE 


EXTOLS SHOE INDUSTRY 


The U. S. shoe manufacturing in- 
dustry, complete from its early days 
of custom, handmade shoes to the 
current model which mass-produces 
almost 500 million pairs annually, is 
described at length in the Nov. 3 is- 
sue of Collier’s. 


The author, Robert Froman, who 
spent several months traveling 
through U. S. shoe centers interview- 
ing manufacturers and other execu- 
tives, has written one of the most 
comprehensive articles ever pub- 
lished on the industry. In addition 
to reviewing the history of shoemak- 
ing from its earliest beginnings, he 
sketches the 150 or more operations 
required in the manufacture of a 
shoe today. 


Special attention is given to the 
problem of styling which determines 
shoe fashions from season to season. 
The author stresses the amazing abil- 
ity of shoe manufacturers, employ- 
ing modern production techniques, 
to change their styling seasonally and 
still mass-produce the world’s best 
constructed yet least expensive shoes, 
comparatively speaking. 
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NPA SETS CURBS ON 
LEATHER INVENTORIES 


Order Also Covers Tanning 
Materials 


The National Production Author- 
ity this week revised NPA Regula- 
tion 1, covering inventory controls, 
to include leather and tanning ma- 
terials while tightening inventory 
controls on defense products in gen- 
eral. 

The regulation, broadened to in- 
clude domestic hides and skins and 
the vegetable tanning materials 
chestnut, quebracho and wattle, is 
designed to limit the amounts of va- 
rious materials which a manufacturer 
may keep in stock so that supplies 
will keep flowing through normal 
distribution channels, 

For the most part, the amendment 
adds many materials and products 
to Table 1A which limits invento- 
ries to a “practicable minimum work- 
ing inventory.” This is defined as 
the “smallest quantity of material 
from which a person can reasonably 
meet his deliveries or supply his 
services on the basis of his currently 
scheduled method and rate of opera- 
tion.” 

NPA added Table 1B making six 
metal products subject to calendar 
limitations of either 45 or 60 days’ 
supply. 

Actually the revision is designed to 
tighten inventory controls by: 1. 
limiting inventories of a greater num- 
ber of products and materials than 
previously covered; 2. providing a 
more specific definition of items in 
inventory to include many materials 
formerly classified as in progress” ; 
and 3. listing in the regulation all 
existing inventory controls of other 
NPA orders. 

NPA said the action is necessary 
to prevent excessive inventory accu- 
mulations, which “create artificial 
shortages and bring about inequita- 
ble distribution of materials and 
products in short supply.” 

Under Regulation 1, materials are 
considered in inventory until process- 
ing has begun. Excluded from the 
definition of “processing” are minor 
initial operations such as painting, 
inspection, testing, aging, segregation 
or earmarking, etc. 

Manufacturers are required to keep 
all records of receipts, deliveries, in- 
ventories and use of materials cov- 
ered by the Regulation for Govern- 
ment inspection over a period of two 
years. 
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GOODYEAR ANNOUNCES 
ALL-NEOLITE SHOES 


New Synthetic Upper Material 
Now Ready 


The leather industry, already be- 
set by increasing competition from 
synthetics, received notice this week 
that it might soon be forced into a 
fight for survival. In what amounted 
to the industry’s most outright chal- 
lenge in its long history, Goodyear 
Tire & Rubber Co. announced it will 
introduce at the Shoe Fair a non- 
leather shoe, made entirely of Neo- 
lite. 

In its issue of May 26 of this year, 
LEATHER AND SHOES reported in 
News X-Ray that Goodyear was ex- 
perimenting on three different all- 
Neolite men’s shoes. The official re- 
port, released late this week, stated 


the all-Neolite shoe will be featured. 


in women’s casual and style lines and 
in all parts of men’s shoes excepting 
the leather vamp. 

R. S. Wilson, Goodyear vice presi- 
dent in charge of sales, said the ex- 
hibit will mark the entry of Neolite, 
an elastomer resin material, as an 


upper material into the shoe manu- 
facturing field. Used for shoe soles 
and innersoles since 1944, Neolite 
recently was brought out in sheet 
form for fabrication by the luggage 
and leather goods industry. 

“New finishing techniques,” Wil- 
son stated, “permit the perfect- 
matching of Neolite upper material 
with leather or nylon mesh such as 
is used in perforated shoes.” 

Pricewise, the introduction of Neo- 
lite as an upper mi.terial should have 
a stabilizing effect upon shoe manu- 
facturing costs, Wilson claimed. 

Wilson also announced Goodyear 
has developed a new “cellular” Neo- 
lite for soles and inner soles which is 
lighter and more flexible than regu- 
lar Neolite. The cellular material 
will be displayed for the first time at 
the National Shoe Fair in natural 
finish and compounded into a range 
of colors. 

Harry L. Post, rhanager of Good- 
year’s Shoe Products Division, said 
the new Neolite upper material will 
be available for almost immediate 
delivery. It will be manufactured in 
20-gauge thickness and up and will 
be supplied in continuous lengths. 


New England Tanners Club 
Opens Season 

Members of the New England 
Tanners Club got together at the 
Hotel Hawthorne, Salem, Mass., on 
Friday evening, Oct. 19, for their 
first meeting of the 1951-1952 season. 

Featured speaker of the evening 
was Dr. E. R. Theis, head of the 
leather research laboratory at Lehigh 
University, who spoke on “Small 
Scale Plant Tests and their Evalua- 
tion.” Following his talk, Dr. Theis 
answered questions. 

The meeting, which will set a pat- 
tern for succeeding get-togethers, 
consisted of a social hour, dinner, 
and a regular business meeting to 
cover reports, etc. 

John L. Ivany of A. C. Lawrence 
Leather Co., retiring president of the 
Club, introduced the following new 
officers for the season: Edward Con- 
nolly of Donnell & Mudge, president; 
Daniel Lord of J. S. Barnet & Sons, 
vice president; and Charles Cares of 
John Flynn & Sons,  secretary- 
treasurer. 

Members approved a motion t@ 
form a committee which will investi 
gate the possibilities of opening 
course in leather chemistry to 
given locally. 





CALLING ALL ASSETS 


When a business is pinched for working capital...and calls on 
all assets...it must expect a lot of busy signals. 


Bricks, mortar and machines are immobilized dollars. Inventory 
may be turned into cash — at a sacrifice. What about accounts 


receivable? 


These quick assets can be converted into cash for operating needs — through 
Crompton Factoring. It expedites the flow of working capital into a business. 
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Since we finance distribution, your credits and collections become our problem. 
This historically sound Crompton financing can pay its own way — on better 


operating performance. 


Here is private pipe line for funds that is open to any factorable business. And 


no busy signals! 


ce a 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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MILITARY BIDS AND AWARDS 





Leather Stays 
October 26, 1951—QM-30-280- 
52-410, covering 220,000 each 
leather stays, 214 to 31% oz., 134” 
by 134”. Opening in New York at 
1:00 p.m. 
Leather Items 
October 31, 1951—Red River 
Arsenal, Texarkana, Tex., Invitation 
No. 156B, covering the following: 
H003-01-00670 leather strap russet 
back, thick 4/64 in. wt. per sq. ft., 
5 oz., Fed. Spec. KK-L-271B, Grade 
A, Class 2, 3,150 sq. ft.; leather split 
chrome tanned, M-6214-H, water re- 
pellent 320 sq. ft.; H003-01-00700 
leather strap russet back, thick 8/64 
in., wt. per sq. ft., 8 oz., 5,300 sq. ft., 
Spec. KK-L-271B, Grade A, Class 2. 


Combat Boots 
November 6, 1951 —QM-30- 
280-52-436, covering bids on 29,004 
pairs russet combat service boots 


with leather soles and heels, 100 per-, 


cent overseas pack. Required parani- 

itrophenol treated. Opening at 12:00 

noon in New York with delivery be- 

Wfore Feb. 1 to Port Transportation 
Officer, New York Port of Embarka- 
tion, Brooklyn. 


Combat Boots 

November 7, 1951—QM-30- 
280-52-NEG-48, covering bids on 
1,050,000 pairs russet combat serv- 
ice boots, mildew resistant, combina- 
tion vegetable chrome tanned insoles 
or all-vegetable tanned insoles. Open- 
ing in New York at 11:00 a.m. with 
delivery to various depots at 350,004 
pairs each during Feb. and March, 
1952, and 349,992 pairs during April 
1952. 

Leather Headbands 

November 14, 1951—Invitation 
No. 52-450B, covering 1,418,000 
leather bands for liners, helmet M-1. 
Leather is vegetable tanned, full grain 
calfskin, natural color, 114-2% oz. 
Opening at Chicago Quartermaster 
Depot. 


Women’s Gloves 

November 15, 1951 — QM-11- 
009-52-445, covering bids on 3,000 
pairs women’s Type II cotton gloves 
with leather palms, knitted wrist 
type, Class B. Spec. No. 9-117, dated 
July 7, 1949. Opening at Chicago 
Quartermaster Depot at 10:00 a.m. 
with delivery by Feb. 29, 1952. 





RETURN OF THE NATIVE 








Principals at the dedication ceremony at which George F. Johnson, founder 
of Endicott-Johnson Corp., returned permanently to the community he loved 
and fostered are, left to right, Judith Johnson, his great-granddaughter, Thomas 
J. Watson, chairman of the board of International Business Machines, and 
Mrs. Lloyd Sweet, Johnson’s daughter. Close to 15,000 persons attended the 
unveiling of the bronze statue at En-Joie Park and paid honor to the man who 
long was the community's No. 1 citizen and who became one of the country’s 


outstanding shoe manufacturers. 
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Low Quarter Shoes 

November 15, 1951—QM-30- 
280-52-NEG-47, covering bids on 
467,400 pairs tan low quarter shoes, 
mildew resistant, regular tariff sizes, 
with combination vegetable chrome 
tanned insoles; and 7,620 pairs sup- 
plemental sizes. Opening in New 
York at 11:00 a.m., for the Army, 
Paranitrophenol treated leather re- 
quired. Delivery to various depots 
at 229,896 pairs by Feb. 29, 1952; 
237,504 pairs by March 31; and 
7,620 pairs by Feb. 29. 


Leather Lacing 
November 20, 1951—QM-30- 
280-52-447, covering bids on 5,400 
spools black leather lacing, 100 yards, 
and 3,400 spools medium brown 
leather lacing, 100 yards. Opening 
at 11:00 a.m. in New York, for the 
Army. 
Tooling Leathers 
November 21, 1951—QM-30- 
280-52-407, covering bids on 3,545 
skins El Morocco, sheepskin leather, 
various colors, tooling, and 240 skins 
medium brown calfskin _ tolling 
leather, 2-244 oz. Opening at 1:00 
p.m. in New York for the Army. 


SEEK COWHIDE BIDS 


The Economic Cooperation Ad- 
ministration, Office of Small Busi- 
ness, reports that the Central Trust 
of China (Formosa) has asked bids 
from suppliers of the following hides 
from Australia or Latin America: 


Item 1, dry salted cowhides for 
soles, 70-75 percent, grade Austra- 
lian, South American (North Ameri- 
can), weight range, 15-18 kgs., selec- 
tions, first 80-90 percent, 2nd 10-20 
percent. 

Item 2, dry salted cowhides for 
uppers, grade Australian, etc., weight 
range, five to eight kgs., average 
weight, 6.5 kgs., selection as above. 

Bids were scheduled to be received 
on Oct. 24 by the Central Trust of 
China, Taipei, Taiwan, cable ad- 
dress: TRUSTRADE, with delivery 
by Dec. 31 to C & F Keelung, Taiwan. 


CHANGE NAVY OPENINGS 

Starting with bid invitation open- 
ings on Oct. 22, the Navy Purchasing 
Office in New York City has dis- 
carded its regular 10:00 a.m. open- 
ing schedule in favor of 2:00 p.m. 
openings. No reason for the change 
was given, 
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McELWAIN LOW BIDDER 

Low bidder at the opening this 
week of Navy Invitation No. 9708, 
calling for bids on 288,000 pairs of 
men’s black oxfords, was J. F. McEI- 
wain Co., Nashua, N. H., which of- 
fered to supply the total quantity at 
$5.285 per pair, 30 days acceptance, 
net. There were 31 bidders in all. 
Following are the 10 lowest bids: 

J. F. McElwain Co., Nashua, N. 
H.; all $5.285; 30 days acceptance, 
net. Gov. Del. 

Doyle Shoe Co., Brockton, Mass.; 
20,000 at $5.4375; 20,000 at $5.47; 
20,000 $5.4925; 30 days acceptance, 
1/10 of 1/% in 30 days, Gov. Del. 

Fadicott-Johnson Corp., Endicott, 
N. ¥.; 200,000 $5.44; 250,000 $5.70; 
216,000 $5.96; 10 days acceptance, 
net. Gov. Del. 

Craddock-Terry Shoe Corp. 
Lynchburg, Va.; 25,000 pr. $5.54; 
25,000 pr. $5.70; 10 days acceptance, 
1/10 of 1% in 30 days. Gov. Del. 

The Hanover Shoe, Inc., Hanover, 
Pa.; 25,000 pr. $5.60; 50,000 pr. 
$5.70; 75,000 pr. $5.80; 30 days 
accept., net; Gov. Del. 

Howard & Foster, Inc., Brockton, 
Mass.; 30,000 pr. $5.69; 30 days 
accept., 44 of 1% in 10 days. Gov. 
Del. 

E. J. Givren Shoe Co., Inc., Rock- 


land, Mass.; 30,000 pr. $5.74; 30,000 
pr. $5.84; 60,000 pr. $5.89; 60 
days accept., 1/10 of 1% in 10 days. 
Gov. Del. 

John Foote Shoe Co., Brockton, 
Mass.; 72,000 pr. $5.76; 20 days ac- 
ceptance, 1/10 of 1% in 20 days. 
Gov. Del. 

Sportwelt Shoe Co., Inc., No. 
Easton, Mass.; 45,000 pr. $5.78; 10 
days acceptance; 1/10 of 1% in ten 
days. Gov. Del. 

John Addison Footwear, Inc., 
Marlboro, Mass.; 30,000 pr. $5.80; 
20 days acceptance, 1/10 of 1% in 
10 days. Gov. Del. 

OPEN BOOT BIDS 

International Shoe Co., St. Louis, 
Mo., was low bidder at the opening 
of Army Invitation QM-30-280-52.- 
313, calling for 66,996 pairs boots, 
combat, tropical for delivery either 
(a) FOB origin, or (b) FOB destina- 
tion. International bid low on both 
(a) and (b) offering to supply total 
quantity at $7.98 or $8.16. There 
were six bidders in all. 

General Shoe Corp., Nashville, 
Tenn.; (a) $9.79; (b) $9.825; ten 
days acceptance, 1/10 of 1% in 10 
days; Gov. Del. 

E. J. Givren Shoe Co., Inc., Brock- 
ton, Mass.; (a) $10.97; (b) $11.29; 
60 days acceptance, 1/10 of 1% 10 
days. Gov. Del. 


International Shoe Co., St. Louis, 
Mo.; (a) $7.98; (b) $8.16; 20 days 
acceptance, net. Gov. Del. 

John Addison Footwear, Inc., Marl- 
boro, Mass.; (a) 20,000 pr. $8.44; 
OR 40,000 pr. $8.78; (b) 20,000 pr. 
$8.54; OR 40,000 pr. $8.88; Addison 
will accept either (a) or (b) ; 60 days 
acceptance, 1/10 of 1% in 10 days. 
Gov. Del. 


Endicott-Johnson Shoe Corp., En- 
dicott, N. Y.; (a) $10.15; (b) 
$10.265; ten days acceptance, net; 
Gov. Del.; (E-J representative at 
opening said company had sent price- 
adjusting telegram, but it was not 
received at time opening ended. 

A. R. Hyde & Sons Co., Cambridge, 
Mass.; (a) $8.88; (b) $9.00; 60 
days acceptance, net. Gov. Del. 


SAFETY SHOE BIDS 


The Friedman-Selby Division of 
International Shoe Co., St. Louis, 
was lone bidder this week at open- 
ing of Navy Invitation No. 9682 
covering 203 pairs women’s safety 
shoes and 513 pairs men’s safety, 
shoes, brown oxfords, blucher type. 
The company offered to supply the» 
women’s safety shoes at $6.6725 per 
pair and the men’s safety shoes at 
$8.4225, $8.565, and $9.135 per pair, 


60 days acceptance, net. 3 
: 


ee 





\ QUESTION: 


What is the Only 100% Durable 
Water Repellent NYLON MESH“? 


ANSWER: 


Shatu's! 


*AND NYLON LACE 
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Shain, originator and leading maker of Knitted Nylon 
Mesh, Pcs. sass the only Nylon that sheds water like magic 
— absorbs neither moisture nor dirt — cleans with soap 


and water. It is the only crease-resistant Nylon with a soft, 

liable finish—won’t wrinkle, won’t break with continued 
antes. See the new shades of Brown in Shain Mesh, the 
14 exciting pastel shades in Shain Lace. Learn why the 
“big names” in shoes choose Shain Nylon. 


IT’S THE FINISH THAT COUNTS! 





Shata AND COMPANY 


INCORPORATED 


184 LINCOLN ST., BOSTON, MASS. 
Representatives in principal shoe centers 
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UNSETTLED CONDITIONS KEEP 
LEATHER MARKET TRADING LOW 


Buyers Wait Results Of Shoe Fair, Hide Easiness, 
Before Placing Orders 


Prices nominally at recent 
levels or a few cents below. Not 
enough trading to establish mar- 
ket. All selections slow. 


New York Leather Markets 

Upper Leather: Business con- 
tinues slow in this area which is no 
exception from what has been ex- 
perienced in recent weeks in other 
sections of the country. The Boston 
Shoe Show did not bring much busi- 
ness to manufacturers except for the 
very low priced lines and those sell- 
ing leather report that manufacturers 
tell them they want to see the results 
of the other shows coming _ later. 
Leather prices have generally been 
withdrawn due to the recent decline 
in hides. It is said that 41%4 to 5 
ounce large spread sides can now be 
bought around 55c and down which 
price was believed to be the level 
manufacturers were after. At least, 
they bought good quantities at this 
level last month and the business did 
not fall off until prices were advanced 
to 60c and better. However, it is a 
pretty general finding that it is hard 


| to sell leather with a declining hide 
| market as it is natural for buyers to 
| wonder if they wait they may be able 


to buy still cheaper. The main thing 


| that will make factories buy leather 
| is for them to find more orders for 
| shoes and right now that does not 
| seem to be forthcoming. We are defi- 
| nitely in one of these periods of 


“wait until after the shoe shows.” 
Calfskins: The demand for wom- 


en’s weight calf in this area continues 
| slow and spotty and factories seem 


to order only enough skins to keep 
things going. Prices on suede leather 
start with $1.20 and down and on 
smooth $1.05 and down but the talk 
is that little suede is sold at much 
over $1.15 and little smooth at over 
a dollar. Now that raw calfskins have 
had further drops, it is noted that 
factories have lowered their views 
and it is doubtful if these prices can 
be obtained. Tanners have not come 
out with new lists as yet, but it is 
understood they will be willing to 
talk over any sizable order that may 
come along. 

Sole Leather: This market is 
slow this week due to the fact hides 
were weak and therefore buyers were 
withholding interest expecting some 
drop in sole leather prices. Bends 
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are difficult to quote but heavies are 
at 70c and below in some instances 
and lights are not much over 90-93c. 
Bellies are around 40c to 45c on 
steers with cows not much over 34c 
to 35c and the demand very light, 
especially on cow bellies. Double 
rough shoulders are also in sloppy 
demand with the prices somewhere 
in the 70’s. 
Sole Quiet 

Boston sole leather tanners report 
trading at virtual standstill as they 
expected during week immediately 
preceding Chicago Shoe Fair. Most 
buyers are holding off new orders 
pending business done at Fair next 
week. Good orders for shoe manu- 
facturers will mean renewed activity 
on leather market. Tanners naturally 
pin their hopes on this. 

Hide market weakening has not 
hit leather market as yet. Prices 
generally hold to last week’s levels 
but these are purely nominal. Tan- 
ners willing to talk business here and 
there but production is so low that 
they haven't too much leather piled 
up at this time, can afford to wait 
on Fair results. 

On this basis, tanners still ask in 
upper 70’s for heavy bends, find only 
spark of interest at 75c and below. 
Buyers interested mainly in very low 
70’s. Mediums quoted still in mid- 
80’s but buyers want only low 80’s. 
Lights moderate around 90c. 

Sole leather tanners of Philadel- 
phia report conditions still bad. Shoe 
manufacturers and cutters are just 
not buying. There is absolutely no 
evidence of any pick-up in spite of 
the season. Very few sales in any 
type of factory or finding bends, and 
little demand has materialized for 
heads and bellies. Sole leather tan- 
ners do not feel they can quote prices 
since conditions are too uncertain. 
Also the few sales made are made at 
prices which vary with the settle- 
ment. 

Offal Same 

Sole offal tanners and dealers in 
Boston report generally same con- 
ditions as prevail in sole market. 
Business continues very slow on new 
business with tanners selling a little 
here and there but working mostly 
on old orders. Sales have been 
especially quiet in past three weeks 
and some leather is beginning to pile 
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up. Tanners hope this will move 
after Shoe Fair. 

Double rough -shoulders _ still 
about most active selection in offal 
market. Best selections still priced 
in 70-90c range with interest cen- 
tered around 82c. Bellies remain 
very slow with prices merely nominal. 
For example, steer bellies quoted 45c 
and above find little interest above 
42c. A few sales below this make 
up most of business. Cow bellies 
pegged at 43-44c but there is little 
doing even at 40c and below. 

Other leathers remain quiet and 
nominal. Light single shoulders 
with heads on priced at 67-72. 
Heavy shoulders drag about 60c; do 
a little better in mid-50’s or lower. 


“Heads and shanks find little doing. 
Calf Slack 


Women’s weight calf moves 
spottily, according to Boston calf 
leather tanners. Majority resigned 
to slow pre-Show period since busi- 
ness has slacked off in past few 
weeks. Tanners keep factories on 
light schedule, try to hold inventories 
down until demand gets better. In 
the same way, they do no buying on 
skins market, prefer to: wait until 
leather business picks up. 

Decline of calf market has caused 
many tanners to withdraw lists for 
present. Any attempt to quote mar- 
ket this week would be futile. There 
are a few fill-in orders but these are 
too small to establish any kind of 
market. Tanners look for pick-up by 
early Nov. 


Sheep Quiet 

Sheep market remains fairly steady 
in face of generally weakening leather 
conditions but sales are slow. Bos- 
ton tanners say they have a few in- 
quiries and a sale or two but nothing 
big. Business of two weeks ago has 
slowed down to a walk. 

Prices, when sales are made, show 
little change from previous lists. This 
means russets bring a range of 26-30c 
generally for boot linings, about 24- 
25c for shoe linings. Colors pegged 
at 26c-28c by most sheep tanners but 
quotes of 24-26c heard from one 
large house this week. Chrome dves 
little business around 32c and below. 
Hat sweat goes begging still; gar- 
ment draggy. 


Sides Off 

Boston side leather tanners say 
quotations this week, reflecting 
weakening hide market, are generally 
about 2c below previous lists. How- 
ever, sales are far too few and far 
between to establish any kind of mar- 
ket. Most buyers are preparing to 
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leave for Chicago; not interested in 
buying any leather until results of 
Shoe Fair are in. Thus, the week is 
an in-between period for sales. 
Some tanners quote 50c and down 
for good standard tannage elk sides 
and 53c and down for extremes. On 


smooth sides, they ask the same; 50c 
and down for sides and 53c and down 
for extremes. 

Combination tanned extremes, 
moccasin type, are listed at 60c and 
down for some, 58c for others. Sides 
of this type are 56c-58c and down. 


“SUPERIOR LEATHERS” 
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Tanners look for new temporary 
strength in leather prices, provided 
sales at Shoe Fair are active. How- 
ever, declining hide prices expected 
to keep leather prices limited. 


Splits Same 

Not much doing this week in Bos- 
ton splits market. Pre-Show week 
plus condition of hide market keep 
interest and sales at a minimum. 
Tanners naturally expect pick-up 
Show—probably in early Nov., but 
these past few weeks have been very 
slow. At least, hide decline makes it 
appear tanners will not be caught in 
price squeeze formerly threatened. 

Heavy suede splits remain most 
wanted selection; sales made here 
and there at 47c and down. Light 
suede splits slow between 35-40c. 
Gussets, work shoe not too good. 
Linings quiet in 20-30c range. 


Kid Colors Wanted | 
Kid leather tanners find business 
still at last week’s level. However, 
while there is not a great volume of 
uying, there does seem to be con- 
iderable interest in colors, mainly 
glazed. This has been in the air 
or a few weeks, and a small amount, 
f buying has already started: 
Real business expected to material-~ 
in a great variety of colors. As 
et there is no outstanding shade, 
d indications are that colors will 
over the spectrum. This is one facet 
f business that kid leather tanners 
re optimistic about. 
Suede still selling a little in black. 
t is felt that although volume of 
hoes made in black suede are up to 
st year’s level, leather sales are low 
ause manufacturers are still work- 
g on piled-up inventory. Of course, 
is will eventually be reduced. 
Linings do not seem to have picked 
p- Slipper leather remains slow. 
lipper and cowboy boot manufac- 
rers doing so little buying that this 


year’s slipper leather business con- 
sidered a total loss. Practically 
nothing reported in crushed or satin 
mats. 

Price situation in entire kid 
leather industry just about the same 
as it has been. There are times when 
adjustments are made in order to 
make a sale. However, tanners pre- 
fer to stick to their lists for publica- 
tion. 

Rawskins, while down, are 
“strangely strong” despite the fact 
that no one is doing very much buy- 
ing. Tanners apprehensive about 
what will happen to rawskin prices 
when they must buy in quantity. 


Average Prices 
Suede 45c-90c 
Glazed 35c-$1.05 
Linings 30c-60c 
Slipper 35c-75c 
Satin mats 69c-$1.20 
Crushed 35c-85c 


Belting Leathers Pick Up 

Belting leather tanners of Phila- 
delphia say business might be con- 
sidered a little better than last week, 
but is not what can be called active. 
Although the hide market has be- 
come a little quieter, this has been 
-of no advantage to tanners as yet. 

Curriers aren’t buying much be- 
cause rough leather tanners are still 
asking ceiling prices. Of course, if 
an offer is made, tanners will try to 
make a sale if at all possible; this is 
contributing factor to reason that 
they will not quote prices. 

Curriers finding slight improve- 
ment in business but not really 
enough to mean much. 


AVERAGE CURRIED BELTING PRICES 
CURRENT IN PHILADELPHIA 

Curried Belting 
Butt bends 
Centers 12” ..... 
Centers 24”-28” . 
Centers 30” ..... 
Wide sides 


Ww 


Best Selec. 


1,46-1. 52 1.4 

Narrow sides ... 1.40-1.45 1. 36- 1.4 
Additional premiums: extra light plt 

Yeht plus 10c; extra heavy plus 10c 


ebaees 


a 


Raw Tanning Materials 
Divi Divi, 42% basis shipment, bag $ 98.00 


Wattle bark, ton 
“Fair Average’ $106.50 
‘‘Merchantable” § 
Sumac, 28% leaf $1 
Ground 
Myrobalans, J. 1's 
~— $79.00-$80.00 J. 2’ 
R. 
Vaneia Cups, "30-32% "guaranteed > $64. 00 
Valonia Beards, 42% fuaranteed $84. 00-$86.00 
Mangrove Bark, 30% So. 7.00 
Mangrove Bark, 38% East . African 





Tanning Extracts 

Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. plant 
Tank cars 


PAGCOR, LOB. ic outs eid kbc cen caweenke 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
eS Se errr Py rere ree pry e 10.92 
BS CGE. so 6a kc Cee esccennveudsens 11.65 
Cutch, solid Borneo, 55% tannin, 
plus duty 
Gambier Extract, 25% tannin, 


bbls. 
Hemlock extract, 25% tannin, tk. "cars 
f.o.b. works 
Bbls., 
Oak bark extract, 25% tannin, Ib. 
bbls. 6%-6%, tks. 
Quebracho extract 
Solid, ord., basis 63% tannin, c.1. 
plus duty 
Solid clar., 
Liquid, basis 35% tannin, bbls. 
Ground extract 
Wattle bark, extract, solid (plus duty) .11% 
Powdered super spruce, bags, c.1. 
05%; Lek 
Spruce extract, tks., f.0.b. wks. 
Powdered valonia extract, 63% tannin . 


basis 64% tannin, c.1. 


Tanners’ Oils 
Castor oi] No. 1 C.P. drs. lc.l. ...... 
Sulphonated castor oil, 75% .... 
Cod Oil, Nfid., loose basis ....... ae 
Cod, sulphonated, pure 25% moisture. . 
Cod, sulphonated, 25% added mineral. . 
Cod, sulphonated, 50% added mineral.. 
Linseed oil tks., c.l. zone 1 

drums, l.c.! 
Neatsfoot, 20° CT. 
Neatsfoot, 30° C.T. 
Neatsfoot, prime drums, c.1. 


Neatsfoot, sulphonated, 75% 

Olive, denatured, drs. gal. 

Waterless Moellon ...... eecesere 
Artificial Moellon, 25% moisture cave 
Chamois Moellon, 25% moisture ...... 
Common degras 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% 

Sponging compound 

Split oil 

Suiphonated sperm, 25% water 


Petroleum Oils, 200 seconds vise tks., * 
f.0.b. 





DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


R. A. Brea—Manager 


Specializing in high grade fuil chrome calf leathers for the shoe, Te 8 a novelty trade 
in an extensive range (162 shades) of Ultra High Style Col 


DOMINION "CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 
CALIFORNIA—A. J. & J. R. Cook Co. 

Los Angeles—!220 Maple Ave. 

San Francisco—237 Eighth St. 


BABY CALF LEATHERS 


STON—Bergman & Brookhouse, 112 Beach St. 
T Louis AND SOUTHWEST: O. B. Dahm, 
1602 Locust St., St. Louis, Mo. 
MILWAUKEE—H. |. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Ltd., 
3 Granby St., Leicester. 


TANNERY — DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 
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PACKER HIDES CONTINUE WEAK 
AS BUYING INTEREST LAGS 


Tanners Remain Out Of Market Despite Sharp 
Price Declines 


Following easiness apparent last 
week, hide markets generally 
developed weaker undertone and 
some rather sharp delines in prices 
were recorded. Big packers accepted 
lower bids ranging from 2c to 314c 
below previous selling prices, depend- 
ing upon the selections sold. Heavy 
native cows sold at 30c or 4c under 
ceiling price previously realized. 
Downturn in this selection was 
expected in some quarters in view 
of other selections declining and the 
fact that several recently active buy- 
ing specialty (upholstery) tanners 
had withdrawn from the market. 


Shoe manufacturing  tanners, 
actively buying hides in recent weeks, 
scaled down purchases at lower 
levels on branded steers and cows. 
Sales of shoes have tapered off which 
accounts for the lessened demand. 
Upper and sole tanners have not 
been selling much leather; many 
marking time until there is an upturn 
in their business on finished prod- 
ucts. In this respect, some tanners 
say they do not know what prices 
can be obtained for their leather and 
are unable to determine what prices 
they can afford to pay for rawstock. 


Once more, in a dull period of 
leather business, there is increased 
talk about competition from sub- 
stitutes, not only on out-soles and 
inner-soles, but also on upper as 
well as upholstery and luggage types. 
Recent price advances did not help 
tanners in meeting keen competition 
from manufacturers of substitutes. 
Producers of shoes, for example, 
quickly resort to cheaper substitutes 


to maintain recently established lower 
price lines. 

Big packer hides roughly from 
10% to 20% under ceilings; not as 
sharply discounted as small packer 
hides which are 30% off. To begin 
with, the set-up on ceiling prices 
already established a differential 
between these productions as based 
on relative value. It would seem 
that either big packer prices are 
still too high or small packer prices 
have been too severely depressed. 
Country hides are now at an even 
greater discount from ceilings, 
amounting to about A0% off. 

The only plausible reason given 
for this situation is that small packer 
and country hides are relatively 
more plentiful than big packer hides. 
Current estimates show that cattle 
slaughter by larger packers may be 
very near all-time low point since 
the days of the OPA. Scattered sales 
of skins also have been confirmed 
at lower levels. No large volume 
business expected this week as most 
of the trade were attending con- 
ventions in Chicago. 


Hides Weak 


Activity in packer hides a com- 
bination of carry-over from last week 
plus a little new business. Overall 
business not large as interest in hides 
continues very scarce in all lines. In 
the old activity, heavy cows sold at 
30c, down 4c, which touched off 
another selling wave. 





QUOTATIONS 


Present 


Heavy native steers 
Ex. light native steers 
Light native cows 
Heavy native cows 
Native bulls 

Heavy Texas steers 
Light Texas steers 
Ex. light Texas steers 
Butt branded stee: 
Colorado 


Week Ago Month Ago Year Ago 
30N 3014-34 
30 3714N 
30 34 -35 

“301%, 34 3114-32 
30N 21- 21% 
22% 28 
25N 31% 
32N 344 
34N 28% 
27N 28 
25N 314%4-32 
28N 20 -20% 


20"%.N 22N 75 -80 


45N 
serene 3S © 40N 


50N 58 -60 
45N S2Y4N 60 


The list was badly discounted in 
big packer hides. Heavy native 
steers sold limitedly at 27c, off 6c 
from the ceiling level paid just a 
few weeks ago. Light native steers 
nominally 28c, but have not sold 
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I know how you feel buddy, I have to pay 
$1.00 for a haircut; the only good buy 
today is leathers treated with fatliquors 
by Salem Oil & Grease Company, making 
them more durable and longer lasting. 
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lower as yet. Extreme light steers 
called tops at 30c in view of Ft. 
Worth light native cow business at 
that price. Heavy native cows, in 
view of other business, dropped to 
28c nominally. Butt branded steers 
called 25c nominal in view of bids, 
heavy Texas in the same bracket. 
Colorado steers figured Ic less at 
24c. Branded cows tops at 27c in 
the light of bids. Bulls, earlier called 
20c nominal, raised 14c over nominal 
ideas when a few sold at 2014c. 

Week’s activity was limited to 
about 20,000 hides. 

Small packer hides very quiet, 
nominally called 30% under Table I 
with a few better quality offerings 
held at 25% under Table I. Dif- 
ficult to find interest in them even at 
30%. Sellers in this market have 
hides to sell, and in some instances 
lowering their offering ideas. How-' 
ever, it was still impossible to attract 
buyers even at lower ideas. Also, the 
leather business slump still persists 
and tanners find their requirements 
for replacement very slim. 


Country hides extremely dead, 
hardly quotable at any level because 
of lack of bids and the mixed nature 
of offerings. Sellers are finding their 
supplies piling up in many instances 
which has prompted cold storage 
shipments of hides during recent 
weeks, This situation has also 
persisted in the small packer market. 


Calfskins Nominal 

Calfskins still nominal. Mixed 
scattered activity in small amounts 
in small plant and outside production 
skins has failed to establish ideas 
definitely, although it is figured that 
interest will wind up around 45c for 
Northern all-weight calfskins, big 
packer production. There are skins 
around but interest has been very 
slim. 

Kipskins called somewhere _be- 
tween 35 and 40c for natives, some 
overweights selling late last week at 
33c for Northerns and 32c for South- 
westerns, which would make a 38c 
kip market. However, the same 
seller refused 33c on addition over- 
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weights immediately after making 
the above sale. Outside productions, 
of course, are difficult to define in 
the absence of definite packer mar- 
ket. 


Horsehides Indefinite 

Still a lack of establishment of 
horsehide values. Good trimmed 
horsehides nominally called tops at 
$10, with $9.50 favored in many 
quarters for 70 lb. hides. However, 
buying interest not sincere enough 
to really price the market. Cut stock 
nominal, last prices quoted around 
$7.00 to $7.50 for fronts, $3.00 to 
$3.25 for butts, depending upon 
quality. 


Sheep Pelts Mixed 

Shearlings about the only active 
thing on the sheep pelt list other 
than fall clips. Big packer No. 1 
shearlings quotable around $3.25 to 
$3.35, $3.50 said gone at this time. 
Even best lines difficult to realize 
more than $3.35. Big packer No. 2’s 
quoted around $2.25, No. 3’s around 
$1.60. Fall clips tops at $3.75, 
although $3.85 and $4.00 obtained 
not too long ago. Pickled skins 
called $14 per dozen for sellers; 
buyers still talking $12 to $13 for 
best lines. 

Dry Sheepskins Spotty 

Trading restricted as most buyers 
out of market awaiting improvement 
in leather and glove conditions. Only 
recent trading by tanners in antici- 
pation of the government glove con- 
tracts, or by the shoe trade. 

In the wool sheep markets, cables 
from Australia stated that at the 
Sydney sales, 40,000 skins were of- 
fered with sucker lambs two to four 
pence higher, all other descriptions 
two to five pence dearer. At Mel- 
bourne, 18,400 skins offered, and 
market was 10 pence lower except 
lambs. Locally, pullers out of mar- 
ket and showing no interest in of- 
ferings. 

Hair sheep markets slow and nom- 
inal; buyers and sellers apart in 
ideas. Reports from the Cape that 
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News Quicks 


About people and happenings coast to coast 





Michigan 

® Abe Drasin of Wolverine Hide 
Co., Grand Rapids, has been elected 
vice president of the National Hide 
Association in a recent mailed ballot. 
Drasin is also a member of the board 
of directors and regional chairman for 
Michigan, Ohio and Indiana. 


New Jersey 


@ Hobby Footwear, Inc., Passaic, 
and Cali Footwear Co., Inc., of East 
Rutherford will shortly merge, it is 
reported. Plants of both firms will 
continue under present arrangements 
if present plans are successful. 


@ Stock control of Essex Rubber 
Co., Inc., Trenton manufacturer of 
rubber heels, soles and mechanical 
goods, has been acquired by Ther- 


moid Co. of Trenton, it is reported. 


® Involuntary petition in bankruptcy 
has been reported filed against The 
Three Jay’s Leather, Inc., in New- 
ark. 


@ An explosion followed by fire 
slightly injured three workers and 
caused damage evaluated at $10,000 
to a building of the Calco Chemical 
Division of The American Cyanamid 
Co., in Bound Brook. 


Connecticut 


® Neatsope Laboratories, Madison, 
manufacturer of Neatsope Liquid 
Saddle Soap, announces the appoint- 
ment of Lyons & Co., New York, 
as distributor of its line of liquid 
saddle soap to the shoe and shoe re- 
pair trade. Lyons will cover Metro- 
politan and Southern New York, Long 
Island, Connecticut and Northeastern 
New Jersey. 


© Creditors’ committee has been 
named to investigate affairs of Charm 
Footwear, Inc., fouth Norwalk 
manufacturer of women’s footwear. 
Figures submitted as of Sept. 30 show 
liabilities of about $52,000 for mer- 
chandise, $7,000 for taxes, $3,600 
accrued payroll and $2,000 miscel- 
laneous. Assets amount to $40,000, 
inventory, $64,000, accounts receiv- 
able hypothecated for $48,000 and 
$1,200 miscellaneous. The company 
has offered credtiors 100 percent at 
three percent monthly. 


® Principals of Benton Thompson 
Co., Inc., Naugatuck rubber footwear 
maker, recently sold assets of the busi- 
ness and have discontinued operations, 
it is reported. 





Joins Prima Staff 











Hiram “Hy” Gordon, well-known 
shoe production and quality control 
expert, who has been appointed gen- 
eral factory superintendent and di- 
rector of research and development 
at Prima Footwear, Inc., Columbus, 
O., manufacturer of women’s dance 
and other footwear. Gordon began 


his career in the shoe industry with ~ 
Selby Shoe Co., Portsmouth, O., at~ 
the age of 14. In more than 40 years ~ 
in the trade, he has been associated ~ 
in various positions with such firms © 


as Julian Kokenge Co., Walter T.~ 


Dickerson Shoe Co., Joyce, Inc., and 
Irving-Drew Corp. He holds 32 
patents on shoe machinery and proc- 
esses and is a member of the Pio- 
neer Inventors of the U. S. 





LEATHER 


YESTERDAY—TODAY— 
ALWAYS! 





COMPOUNDS *» LIQUID EXTRACTS 
AMERICAN EXTRACT CO. ccc: 


PORT 





GOTABLIONED 1070 


Le 


FELT 


For long life and best all-round results 
specify KENWOOD WRINGER FELTS 

for your: Stehling Continuous Feed Leather Wringing Machine 
Stehling Combination Putting Out and Leather Wringer * Quirin Wringer 


F.C. HUYCK & SONS e KENWOOD MILLS « RENSSELAER. N. Y. 











October 27, 1951 


LEATHER and SHOES 


; 
; 
£ 
4 


; 


ep 


4 


SBR SEAS GRA TES 








With Warren Belting 











Walter C. Menk, prominently iden- | 
tified with the industrial leathers in- 
dustry for many years, who has been 
named a district manager for Warren 
Belting Co., Inc., Worcester, manu- 
facturer of mechanical and industrial 
leathers and leather specialties. Menk 
will cover Metropolitan New York, . 
Woutheastern New York, New Jer-| 

y, Pennsylvania and Maryland. He 


epresents the third generation of his - 


amily in the leather industry, with 
is first training under his father, 


ohn L. Menk. 


Missouri 


© Attempts to organize Brown Shoe 
Co. factories located at Ironton and 
Owensville by United Shoe Workers 
of America, CIO, met with failure 
in recent National Labor Relations 
Board elections. The election at the 
Owensville plant marked the second 
attempt on this plant by USWA. 


@ First and final dividend of 10.3 
percent has been declared for general 
creditors of San Loo, Inc., St. Louis 
women’s shoe manufacturer, it is re- 


ported, 


California 

® Sbicca of California at Los An- 
geles, maker of women’s shoes, has 
moved into larger quarters at 340 
West 14th St., where it will have an 
additional 6,000 feet of space. The 
addition will enable the firm to manu- 
facture 1,500 pairs of shoes daily, in- 
cluding high wedges, flats, etc. Pres- 
ent output is at 800 to 1,000 pairs 
daily, according to Arthur Sbicca. 


Oregon 


@ Springfield Logger Shoe Service 
has opened at 2027 South A St., 
Springfield, to specialize in the manu- 
facture of loggers’ and heavy work 


shoes. Mr. and Mrs. J. C. Hipkins 
are principals. Both were previously 
employed at the Marshfield Shoe Co. 
in Portland. 


Pennsylvania 


© Blair Athletic Shoe Co. has been 
organized to make footwear at Al- 
toona. Principals are Rose and Patsy 
R. Bellacero. 


® Louis Fonti has joined the execu- 
tive staff of Pearl-Preview Shoe Co., 
Philadelphia, it is reported. He was 
formerly with Schwartz and Benja- 
min. 


Michigan 


® D. P. Brown Co., Inc., has com- 
pleted construction of a modern plant 
affording it some 16,000 ft. of floor 
space, according to Oscar Pharis, 
president. The firm manufactures 
leather belting and other products. 


Pennsylvania 


® Rohm & Haas Co., Philadelphia, 
reports net profit of $5,340,000 on 
sales of $82,989,000 for the nine 
months ended Sept. 30. This com- 
pares to net profit of $5,497,000 on 
$58,741,000 sales in the same period 
last year. 





Experienced shoemakers know and ask for 


“McAdoo & Allen’s” 


“Liberty Bell” Welting 


“Tons” for Quality 


McADOO & ALLEN WELTING CO. 


QUAKERTOWN, PENNSYLVANIA 














~~ VEGELEEN 


° a leather by... 


ILWAUKEE 


For the over-all demand for deep-toned, aniline 
finishes on full-bodied combination tannage, our 
Vegeieen is acclaimed superior. 


J. GREENEBAUM 
TANNING COMPANY x 


CHICAGO CHICAGC 


LEATHER and SHOES 


MILWAUKEE BOSTON 


October 27, 1951 





Missouri 


® Arthur Solar has been appointed 
stylist of women’s casual shoes of the 
Mound City division, Brown Shoe 
Co., St. Louis. He will also act as 
sales representative in the St. Louis 
office of Mound City. Solar was for- 
merly with Somersworth Shoe Co., 
Somersworth, N. H. 


® Ray Frisque has been named sales 
agent for Fred Rueping Leather 
Co., Fond du Lac, Wis., in the St. 
Louis area. He replaces the late John 
Moerchen. Frisque has been with the 
firm for the past 29 years and served 
in Cincinnati for the past five. Neil 
Funk succeeds him in Cincinnati, 
while George Burroughs takes over 
Funk’s territory in Illinois, Wiscon- 
sin, Minnesota and Michigan. 


New York 


© Spring 1952 styles of the Guild of 
Better Shoe Manufacturers will be 
shown at member show rooms begin- 
ning the week of Nov. 5. 


® Bingham & Co., Inc., New York 
sales agent for hides and skins and tan- 
ning materials, recently moved to new 
offices at 135 Front St., New York 5. 


® Clemente Nappi trading as Snappy 
Shoe Mfg. Co. recently opened offices 
at 120 Austin Blvd., Island Park. The 
firm will manufacture California proc- 
ess shoes. 


®©Sam Abrams, president of Kno- 
mark Mfg. Co., has been named chair- 
man of the Shoe Division of the Fed- 
eration of Jewish Philanthropies 
in the current $20 million campaign 
in support of its 116 affiliated homes 
and hospitals. Abrams is marking his 
10th year of service for the Federa- 
tion. Other footwear executives in 
the area are working with Abrams in 
the drive. 


®@ Bankruptcy arrangement of 25 
percent has been confirmed by South- 
ern District Court for Dia-Tred 
Shoe Co., Inc., 139 Duane St., New 
York City, it is reported. 


@ James Cucuru has joined Greene 
Crescent Casuals of Brooklyn as 
stitching room foreman. The firm 
produces branded “Honeybugs.” 


© A comprehensive engineering study 
released by The American Thread 
Co., New York, shows that Ameri- 
can’s Star Disc Bobbins save up to 
one and one-half hours of time per 
100 bobbin changes on a multiple 
needle machine when compared to 
conventional machine-wound bobbins. 
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Modern facilities and expert crafts- 
men ilable for the solution of any 
of your leather processing or finish- 
ing problems. 

Highest quality workmanship in 
any leather. Special finishes, in any 
desired pigment — straight aniline, 
semi-aniline, standard or pastel fin- 
ishes as desired. Research and de- 
velopment facilities available for 
special requirements. 

Expanded production facilities 
now ilable for additional work. 
Prompt, reliable service provided on 
all orders. 
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© The American Leather Belting 
Association has moved its offices 
from 41 Park Row, New York 7, 
to 320 Broadway, New York 7. E.R. 
Rath is executive vice president. 


® About 1200 members and friends 
of the New York Shoe Superin- 
tendents’ and Foremen’s Associa- 
tion attended the group’s 38th annual 
dinner and dance held Oct. 20 at the 
St. George Hotel in Brooklyn. High- 
light of the evening was a floor show 
headed by stage and television stars. 


® Virginia Oak Tannery Sales 
Corp. has leased space at 27 Spruce 
St., New York City. The firm will 
move into the new offices, still occu- 


pied by U. S. Leather Co., in late Dec. 


® National Shoe Stores, numbering 

a chain of 81 retail stores, is com- 

pleting construction of its new fire- 

proofed and concrete warehouse at 

§9§ Gerard Ave. (150th St.) in The; 
» Bronx. The air-conditioned ware-| 
house is expected to be in operation 
by early 1952. 
for a 20 million volume sales mark 
this year. 


| 


The firm is aiming _ 


Massachusetts 
®@ Nashua Slipper Corp., Lawrence 


footwear manufacturer, is reported 
changing name to Nashua Footwear 
Corp. 

® Wilfrid Pellerin, formerly asso- 
ciated with Fleisher Shoe Co., Man- 
chester, N. H., has joined the sales 
staff of International Shoe Machine 
Corp. A well-known expert in iast- 
ing room procedure, Pellerin will work 
out of Manchester, N. H., and cover 
that area. Charles Carr, formerly 
quality man for United Shoe Machin- 
ery Corp. and more recently superin- 
tendent of Fleisher Shoe Co., has joined 
International’s shoemaking department 
and been assigned to the Haverhill of- 
fice which serves northern New Eng- 
land. 

® American Hide and Leather 
Co., Boston, reports a net loss of 
$210,707 for the quarter ended Sept. 
30, after expected recovery of federal 
income taxes resulting from carry 
back of the loss to the fiscal year 
ended June 30. This compares to a 
net profit of $201,485 in the same 


quarter 1950. Charles E. Nichols, 


treasurer, reports an estimated decline 


of $700,000 in market value of hides 
and skins during the quarter but adds 


that inventory has not yet been writ- 
ten down to “market.” 


®@ Business of Tan Leather Co., 
Inc., Haverhill manufacturer of shoe 
trimmings, has been closed out under 
mortgage foreclosure, it is reported. 


® Bernard V. Ludwig has been 
promoted to sales manager of the ad- 
hesives and coating division of Dewey 
and Almy Co., Cambridge. The 
division produces resin emulsions for 
use in industrial packaging and side 
sealing tapes. Ludwig joined the firm 
in 1950 after having been associated 
with Step-Master Shoe Co. 

@ James Richardson, associated for 
the past 20 years with Edward and 
James Richardson Ltd. of Newcastle- 
On-Tyne, England, has joined the ex- 
ecutive staff of Hebb Leather Co., 
Boston. 


® Green Shoe Mfg. Co., Boston 
maker of Stride-Rite children’s shoes, 
held the second annual banquet of the 
Stride-Rite Quarter Century Club last 
week. Membership of the club, which 
includes workers with the firm for 
the past 25 or more years, now num- 
bers 50. An address by Rudolph King, 
Massachusetts Registrar of Motor Ve- 
hicles, highlighted the meeting. 
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CUT-OUT STITCHING 


(Continued from Page 11) 


dead. Modern shoemaking — more 
aptly, successful shoemaking—applies 
the scientific approach in almost 
every operation. This reduces or 
eliminates bottlenecks, increases pro- 
ductivity, lessens waste costs, and 
creates a better quality product. 

The fact that cut-out stitching is 
being performed on just about every 
type of sewing machine demon- 
strates that many shoe manufacturers 
are still in the dark as to getting 
effective results in this operation. 
In many plants it is a major fitting 
room problem; and in some instances 
so frustrating that some supervisors 
purposely evade it whenever it arises 
—or make impulsive compromises 
with quality. 


Scientific Approach 


On the basis of a great deal of 
personal experience, I know that this 
operation can be improved greatly 
—that most or all of the problem 
itself can be eliminated by a scientific 
or mechanical approach as contrasted 
with the always variable approach 
of manual or “artistic” skill. The 
latter is slow and costly and always 
uncertain, whereas the former is 
fast, simple, less costly, and assures 
consistent accuracy. 

This scientific or mechanical 
approach consists of three factors: 
(1) improved supervision; (2) 
mechanical stitching guides; (3) 
training of operators. 

Ironically, in many shoe manu- 
facturing plants the management or 
supervisors are reluctant to introduce 
changes in the fitting room for fear 
of “antagonizing” the operators. The 


GEILICH LEATHER CO., 


status quo condition must remain 
even if the work emanating from 
this department is not satisfactory. 
This is a sorry situation that results 
in unnecessarily higher costs and 
lower productivity. The resistance to 
scientific methods is the same, iron- 
ically, that existed decades ago with 
the introduction of labor-saving 
machinery. 

Even where, in countless cases, 
manufacturers or supervisors have 
been shown how poorly their shoes 
are sewn—and admit the fact—there 
is a strange hesitancy or resistance 
to applying improved techniques. 

Actually, the difference between 
an expensive pair of shoes and an 
inexpensive pair of the same pattern 
and style, should be only the cost 
of materials. The labor should be the 
same in both instances. The same 
machine doesn’t work better on 
expensive shoes than on inexpensive 
shoes. Hence, the common differen- 
tial in costs between high-price and 
lower-price shoes requiring the same 
amount of stitching is usually out of 
line with logic. 

If there is the same amount of 
work performed in each pair, why 
should operators be paid more for 
doing expensive shoes than for the 
less expensive? When the work is 
performed, the machine doesn’t 
know the difference. All stitching 
operations, regardless of the quality 
or price of shoe to which they are 
applied, should demand consistently 
high quality performance. In short, 
the quality of stitching should be 
uniform, regardless of the price range 
of the shoe. 

If stitching performance is to bene- 
fit from the scientific approach, then 
management must indoctrinate the 
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operator in the modern manner of 
doing the job. In other words, man- 
agement and not the operator must 
control the operation. 

Cut-out stitching, being a tedious 
and exacting job, commonly results 
in eye strain, emotional tension, 
nervous fatigue — factors which 
positively affect the accuracy, speed 
and quality of the work. This occurs 
to such a substantial degree in most 
shoe factories that management 
makes automatic “allowance” for a 
certain amount of human error and 
defective work. Rarely is a direct, 
concentrated effort made to reduce 
this error by eliminating its causes. 
Rather, a _ nerve-wracking “com- 
promise” is made with accuracy, 
speed and quality of work. 


Solution Simple 


The solution to this aspect of the 
problem is extraordinarily simple 
through the use of mechanical direc- 
tional devices which make it vir- 
tually impossible for the operator 
to err. Such attachable devices or 
gauges, specifically designed for 
stitching cut-outs, guide the oper- 
ator’s hands correctly around the 
cut-outs with ease and speed. The 


operator—and this is enormously im- © 


portant—is relieved of the strain, 
tension and fatigue commonly asso- 
ciated with this work. 

We know that these gauges or 
directional devices have been used 
without success by some manufac- 
turers. Discouraged and disappointed, 
these manufacturers along with 
operators and supervisors — have 
discarded the devices and reverted 
to the “old” method. Unfortunately, 
however, these manufacturers have 
failed to analyze and realize the 
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causes behind the “failure” of the 
mechanical devices. On the basis of 
our own long experience we have 
found the following to be the main 
reasons: 

1) Improper training of opera- 
tors to work effectively with the 
devices. 

2) Lack of understanding as to 
what the gauges are supposed to do 
in each different operation. 

Perhaps the best illustration of 
the basic effectiveness of such gauges 
is that where the factory under- 
stands their proper use and applica- 
tion, and properly adapts operators 
to work with them, the results are 
in many instances phenomenal, and 

{ 


in all instances good. 

As is well known, even with experi- 
enced stitchers the ratio of error is 
unnecessarily high; and, as the ex- 
perience and skill of the operator 
declines, the ratio of error increases. 
Some of the common results are 
poorly sewn shoes, mismates, lack 
of stitching uniformity, eye rows off 
line, vamps as much as one-quarter 
inch off line, etc. And though all 
stitchers go through a training and 
apprenticeship period, the quality of 
performance continues, decade after 
decade, to show about the same 
ratio of error. Obviously, something 
must be wrong with the method of 
training in the average plant. 


“The Rotary Way” combines the use of 
“Rotary” full and semi-coated French 
Cord Binding with the “Rotary” French 
Cord Turning machine. Our. exclusive 
coatings, when used with our equipment 
are guaranteed not to clog machines. 
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One tremendously important fact 
stands out: it is easier to perform 
good stitching work than poor work. 
And good work, of course, gives a 
real life to the morale of the oper- 
ator, to say nothing of its benefits 
to the company. Key to the newer 
training technique for stitching room 
operators is to coordinate eye and 
hand in cooperation with mechanical 
guides or gauges. 


It is not easy, of course, to change 
occupational habits of operators. 
The tendency, as in all things, is to 
resist the new, to be suspicious of 
new methods simply because they are 
“new-fangled.” However, an applica- 
tion of psychology has proved quite 
successful in achieving the change 
voluntarily and enthusiastically. 


If the operator can recognize the 
new method as an advantage to her- 
self—as bringing concrete benefits— 
then the desire to adopt the more 
efficient method increases substan- 
tially. Operators should not merely 
be told but be shown that by im- 
proving the quality of their work, by 
increasing speed and _ productivity, 
and by reducing error, they increase 
their earnings. In other words, trans- 
late the benefits into something of 
personal gain and attraction for the 
operator. It has an honest approach, 
and is highly effective. It creates that 
much-discussed yet extremely evasive 
factor of incentive. 


Modernized Training 


Lastly, the supervisors themselves 
require modernized training, if they 
are to train the operators in turn. 
The factory should set aside one to 
two hours a week—in half-hour or 
one-hour sessions—to train super- 
visors in the new techniques. This 
will, in many instances, entail a 
drastic change from performance by 
manual skill to one of scientific and 
mechanical approach. 


Admittedly, such changes in many 
factories will not be easily obtained. 
But all factories must face one basic 
issue: either they adopt the more 
modern techniques and reap the bene- 
fits, or continue to compromise with 
error and bear all its unnecessary 
waste and costs. 

Actually, there is no genuine 
“problem” to obtaining high-quality 
cut-out stitching with consistency. 
The problem is not one of the op- 
eration itself but of personalities 
and the mental approach that must 
precede the scientific approach which 
promises to bring the improvements 
cited here. 
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Wanted: Surplus Stocks 


SHOE MANUFACTURERS’ SURPLUS OF 
Shoes including Close outs, 


Samples and Factory Damages 
Also LEATHER SURPLUS and REMNANTS. 
WRITE 
MATT AMROSE & SONS, 
SYRACUSE, N. Y. 


iiiek Wanted 


CUTTING DIE manufacturer seeks representa- 
tive for Philadelphia, Pa., and another for 
Wisconsin. Must be living locally, well estab- 
lished and regularly in contact with shoe, 
glove and apparel industry. Write giving full 
particulars to K-7, c/o Leather And Shoes, 
300 W. Adams St., Chicago 6, Ill. 


Cash Dares of All Grades a4 
Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 


KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-5953 
Mane Hair — Hog Hair 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 
E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


Wanted 


WANTED: Medium size tannery equipment 
for manufacture chrome side leather. Buy or 
rent. 
Address K-12, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Il. 


Manufacturers Agent 


FOR CALIFORNIA TERRITORY. Must be well 
established in Tanning Industry to sell a non- 
competitive product to be used in combination 
in the tanning of chrome leather. Reply giving 
full particulars to K-8, c/o Leather And Shoes, 
300 W. Adams St., Chicago 6, Ml. 


For Sale at Low 
And Attractive Prices 


Wool Blanket Ends 
Wool & Cotton Blanket Ends 
Cotton Blanket Ends 
Canton Flannel Full Stock, also 
Various Lengths, Jobs, Shorts 
Imitation Leather Full Stock and Remnan‘s 
All Kinds & Colors & Weights 
Also, Block Cuts 
Book Binding Cloth Full Widths—In Rolls—- 
Various Colors 
Feit — kKolls — Shorts — Remnants 
knitted Fabrics 
itaw Materials—in Carloads or Small Lots 
Building Full of Bargains. 
We Just Keep Moving Our Stock. 
Take Advantage of Our Low Prices. 
Be One of Our Satisfied Customers. 
We Guarantee Satisfaction 
Write for Your Needs — We Will Keply 
Promptly and in Detail with Samples, 
if necessary. 
CENTRAL MERCANTILE Co. 
217 Milwaukee Ave., Chicago 6, Ill. 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted”’ and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 

must be in our hands not later than 
T morning for publication in the 


strictly confidential and no 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING , 
300 W. Adams St. 











T 
Toggling Frames Wanted 


15-6 ft. x 11% ft. Prime Mfg. Co. toggling 
frames, complete with carrying bales. 
Address K-15, 
c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, 


For Sale 


1—Used 57” Turner Leather Splitting Machine 
1—-Used 57” American Tool Works belt knife 
Leather Splitting Machine 
SILVER BROTHERS, 
7-11 Mary S8t., 
Hamilton, Ont. 


* . 
Spraying Machine 
ONE Aulson Spraying Machine. Practically 
new and in good running order; 20 feet long 
and can be extended to 50 feet. With Binks 
Spray Booth. 
Address K-16, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, II. 


Buffing Machine 


FOR SALE: One Aulson Oscillating Buffing 
Machine, complete with motor 
Address K-17, 
c/o Leather and Shoes 
300 W. Adams S&t., 
Chicago 6, Ill. 


For Sale 


THREE Slocomb Staking Machines and ONE 


Four Foot Whitney Fleshing Machine. 
Address K-18, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 








BUY —BARTER— SELL 


Pheno! — Phthalic —Maleic — Glycols 
Titaniums — Zinc Oxides — Hydrosulfite 
Bichromates — Ethanolamines — Pine Oil 
Benzol — Dyes — Colors — Lithopone 
Chemicals — Extracts — Waxes 
By-Products — Wastes 
Oils — Greases — Residues 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 











Salesman 
WANTED: Salesman to take on a sideline of 
leather toplifts and soles for the Finding 
Trade. May cover any territory in the United 
States. Commission basia. 

Address K-5, 

c/o Leather and Shoes, 
300 W. Adams St., 


Tanner 

bade WHO bgp soggy tanning processes 

gh b skills with chemist to 
produce a Ra of fat-liquors and miscellaneous 
products for the leather industry. Must have 
ability to sell and demonstrate products. In- 
teresting proposition to the right party. Address 
K-10, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Ill. 


Chemist _ 


EXPERIENCED in the formulation of pigment 
finishes and binders for side upper leather 
of chrome, vegetable or combination tannages. 
Location—New York State. Address K-21, 
c/o Leather and Shoes, 300 W. Adams S8t., 
Chicago 6, Ill. 














Situations Wanted 





Tanner 
SIDE LEATHER TANNER, 20 years experience 
with chrome, bark and combination. Can 
take charge of complete process, from hair 
to finish. Desires supervisory position. 
Address K-11, 
c/o Leather and Shoes, 
300 W. Adams 8t., Chicago 6, Il. 


-Making-Finishing Room 
Foreman 


Thorough knowledge of Compo and Cali forniag 
construction. This man has excellent refer-) 
ences and will go anywhere in New England. | 
Apply Box Z-11, Leather and Shoes, 10 High” 
&t.. Boston 10, Mass 


Stitching Room 
Foreman i 


Thoroughly capable man with twenty years” 
experience seeks position as stitching room” 
foreman in New England factory. Knows bothy 
low and high priced shoe problems. Can” 
handle all kinds of help. Apply Box Z-12,7 
Leather and Shoes, 10 High St., Boston 10, a 


TANNER EXPERIENCED in the manufacture” 
of sides, calf and suede, seeks suitable con-— 
nection. 
Address K-19, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Il 


‘Leather Chemist — 


LEATHER CHEMIST, with practical experi-7 
ence in the production of chrome and bark” 
leathers, desires position as chemist or assist-~ 
ant tanner. 


Ks 





Address K-20, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 








Accountant-Office Mgr. 


AVAILABLE AT ONCE 
COMPTROLLER-OFFICE MANAGER- 
ACCOUNTANT, under 40, 18 years’ ex- 
perience in shoe industry. Thorough 
knowledge and experience in cost, in- 
ternal audits, budgets, purchase con- 
trol, office management and general ad- 
ministration. Best of references. Com- 
pletely seasoned in practice of making 
judgment. Business administration 
graduate. Accounting Major. Woul 
prefer to locate New York, New Eng- 
land. Penna., or Ohio, in small or 
medium sized city. hayes oe of a 
sition a prerequisite. Expec 
commensurate with pat... A, Ad. 
dress K-13, c/o Leather and Shoes, 
10 High St., Boston 10, Mass. 
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Coming Events 


Deaths 


Index To Advertisers 





Oct. 29-Nov. 1, 1951 — National Shoe 

Foie, dara by National Shoe Manu- 

ciati and National Shoe 

Retailers atin Palmer House and 
other hotels, Chicago. 





Nov. 11-14, 1951 — Spring Shoe Show, 
sponsored by Southwestern Shoe Travelers 
Association. Adolphus, Baker and South- 
land Hotels, Dallas, Tex. 


Nov. 25-29, 1951 — Popular Price Shoe 
Show of America for Spring and Summer 
1952. Sponsored by New England Shoe 
and Leather Association and National 
Association of Shoe Chain Stores. Hote!s 
New Yorker and McAlpin, New York esac 


Nov. 30-Dec. 1—- North American Shoe 
Superintendents’ and Foremen’s Associa- 
tion Convention. Walper Hotel, Kitchener, 
Ontario, Canada. 


Jan. 19-23, 1952—-38th Annual Mid- 
Atlantic Shoe Show. Sponsored by Middle 
Atlantic Shoe Retailers Association and 
Middle Atlantic Shoe Travelers Associq- 
tion. Penn-Sheraton Hotel, Philadelphia, 
Pa. 

Jan. 26-30, 1952 — Mid-Atlantic Shoe~- 
Show. The Ambassador, Atlantic City, 
N. J. 


March 11-12, 1952—Showing of Ameri- 
can Leathers for Fall and Winter, 1952. 
Sponsored by Tanners’ Council of Amer- 
ica, Inc., Waldorf-Astoria Hotel, New 


York. 


May 5-7, 1952—Annual Spring Conven- 
tion of Tanners’ Council. Castle Harbour 
Hotel, Tuckerstown, Bermuda. 


May 19-20, 1952—Eighth Annual Meet- 
ing of National Hide Association, Hotel 
Cleveland, Cleveland, O. 


June 1-4, 1952—Annual Convention of 
American’ Leather Chemists Association. 
Ocean House, Swampscott, Mass. 

Aug. 23-27, 1952-Showing of American 
Leathers for Spring and Summer, 1953. 


Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 23-24, 1952-—-Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, Ill. 


Daniel C. Doherty 

. 72, shoe manufacturer, died Oct. 
17 at his home in Brockton, Mass., 
after a long illness. A native of Avon, 
he founded, along with six brothers, 
the shoe manufacturing firm of 
Doherty Bros. Shoe Co. in Avon dur- 
in 1921. In more recent years he was 
a shoeworker employed in local con- 
cerns until his retirement a few years 
ago. Surviving are a daughter, Mrs. 
Mildred Chaplis; a son, Daniel C., Jr.; 
two sisters, Mrs. Susan Riley and Mrs. 
Alice Malley; and four brothers, Phil- 
lip C., Michael L., Thomas A. and 
John W. 


David A. Abraharns 

Ree 60, wholesale shoe executive, 
leaped to his death from the 17th 
floor of the Lord Baltimore Hotel, 
Baltimore, Md., on Oct. 17. A vet- 
eran of the wholesale shoe business 
and presently operating his own firm, 
Abrahams walked out of his shop 
with a $10,000 check in his pocket 
and said he was going for a walk. 
~A few minutes later he died in a sui- 
cide leap. Members of his family 
said he had been in ill health for sev- 
eral years. 


Louis Torinus 

. 79, shoe manufacturing executive, 
died recently at his home in Stillwater, 
Minn. A director of the Connolly 
Shee Co. there, he served many years 
as its president and was chairman of 
the board at the time of his death. 
He leaves his wife, Mary J.; a daugh- 
ter, Mrs. David Sheldon; a son, Louis 
J.; two grandchildren and one sister, 
Mrs. Gordon W. Talen. 


James M. Brennan 

80, pioneer shoe manufacturer, 
died recently at Los Angeles, Cal. 
Brennan was active in shoe manufac- 
turing circles many years ago and later 
entered politics. He was the last 
Mayor of Wilmington before the 
town was annexed as part of Los An- 
He leaves his wife, Vera, and 


geles. 
Bernard and Raymond. 


two sons, 








RIVER PLATE 


IMPORT and EXPORT CORPORATION 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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THE CASE 
OF THE PROUD 


SAW OFF 


nx eh 


This guy used to suffer from an inferiority 
complex ‘‘way back when”! It was all due to his 
sole stitching—no matter how carefully he did 
this job, it always looked sloppy in 

comparison with all the other details 

and styling of the shoes. 


Then he discovered Kantstrand! 


Now he’s got a stitching that keeps those 
soles on but tight, and with Kantstrand, 
he’s capitalized on the stitching and made 
it a part of the shoe design. And is he 
proud of his workmanship now! 





Are You A Proud Show-Off = 


Have you discovered the way Kantstrand 
braided thread stitch really dresses 

up a shoe—makes it so much more 
presentable? And have you thought how 
much easier it is for your salesmen 

—and retailers—to move shoes 

that look so much better? 


es 


BARBOUR’'S THREADS—Sinew + International and 
Thread Lasting Linen Threads «+ Backseam “Closing” 
Linen « Kantstrand and Pioneer Braided « Nylon « 
Red Hand « Littleway «+ Thread Lasting Cotton « 
Shurseam + Supertite + Liberty «+ Gold Medal + 
Queen + Castle and Passaic + Ready Wound Bobbins 
for Littleway and Goodyear Stitchers 
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Truly an outstanding shoe featuring an outstanding leather. 
A shoe a man will prize. SOFTAN is a full-grain leather 
with strictly aniline finish. Its tannage is super-supple, 
glove-like. Its high-style promotional colors are ex- 


: : ee popular. 
SOFTAN leather is produced from selected kips ; 
and extremes, for use in men’s ’ 
sport shoes, and women’s s casuals. For swatches 
and full information, address 


AMERICAN HIDE ano LEATHER COMPANY boston 





